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To The Editor... 


The psychological 
approach 
ts Ale vanck 


Dect Ber 


| M 


Po Nitecent 


Opportunity : 
was missed : ; . The seasonable miscellany that 


is a traditional feature of “Adver- 

\ i i tiser's Weekly” Christmas Good- 
will Number begins on page 9. 

This vear it opens with verses 
specially written’ for “Adver- 
tiers Weekly” by Sir Alan 
Herbert. 

Results of the True Humorous 
Story Competition, with the win- l 
ning entries, appear on pages 14 ence 10 Nor , 
and 16. ersons over 1S. Edit 

For the week's news, see pages a a 
8. 4. 5, 6, 70, 72. 74 and 75. Other ‘Traders’ tie 
features include Advertising - A 
Films (page 48), Outdoor Adver- 
tising (55), Weekly Newspapers with weeklies 
(60). Export (64) and Mainly Readers the Way 
Personal (68). 
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Name change, ad. rates cut, will follow 
‘Daily Graphie’ sale 
ROTHERMERE PLANS CLASS PICTURE 
PAPER: J. C. REEVES AD. MANAGER 
The Daily Graphic—to resume its old title Daily Sketch 


on January 5—is to be developed as a class picture paper. 
Its price will remain at 2d. Its politics will be “entirely inde- 


pendent”. 


in an interview, by Stuart 


This has been revealed to “Advertiser's Weekly” 


McClean, managing director of 


Associated Newspapers, who have acquired the Daily Graphic 


from Kemsley Newspapers. 

The name of the new advertise- 
ment manager is announced by 
William Faux, advertisement 
director of Associated News- 
papers. He is J. C. Reeves. Aged 
%6, Mr. Reeves has been with 
Associated Newspapers for 19 
years, during which he has been 
on the staff of the Overseas Daily 
Mail; assistant advertisement 
manager of the Evening News, 
and also of the Daily Mail; and. 
more recently, London business 
manager, Continental Daily Mail 

As from January 1 advertise- 
ment rates are to be cut from 
£8 17s. 9d. to £6 10s. per s.c.i. 

All advertisement representa- 
tives from Kemsley House avail- 
able for transfer have been 
offered appointments, said Mr 
McClean, Many staff appoint- 
ments have already been made 
and as many Kemsley people as 
possible are being retained. 

The transfer of production 
would be in three stages, said Mr. 
McClean. Until the end of the 
year the paper would continue to 
be printed both in London and 
Manchester. Thereafter it would 
be transferred to Kemsley House, 
and later—probably after a con- 
siderable time—it would be pro- 
duced on Associated Newspapers’ 
machines. 

That redundancy in mechanical 
staff will be kept to a minimum 
appears certain from facts dis- 
closed by Mr. McClean. All areas 
will be served from London, 


Stuart McClean 
necessitating the bringing for- 


ward of press times to 6.30; while 


J.C. Reeves 


negotiations that have been taking 
place for some time to transfer 
to Manchester part of the pub- 
lishing and machining of the 
Weekly Overseas Mail should 
help to relieve redundancy there. 

Editorial staff will be housed 
in New Carmelite House 

Genera] direction of circulation 
will be in the charge of W. J. L. 
Storey, until now circulation 
manager of the Scottish Daily 
Mail, Edinburgh. Donald Naylor 
will be his deputy. A. Boddy, 
formerly circulation manager of 
the Daily Graphic, will be under 
them as circulation manager. 
No appointment has yet been 


PR @ Continued on next page 


Plans are being prepared to 
print the Manchester Guardian in 
London. 

“This would consolidate 
claim to national status with 
advertisers; the recent front 


The next issue of “Advertiser's 
Weekly,” dated December 25. 
will be published on TUESDAY 
MORNING, DECEMBER 23. 


page changes help in the same 
direction,” states L. P. Scott. in 
a report issued to all employees 
of the Manchester Guardian and 
Evening News, Ltd. 


our 


‘GUARDIAN’ TO PRINT IN LONDON 


It will, however, be some three 
or four years before the new 
development is in operation 
- The method to be adopted 
lithographic printing following the 
photographic transmission of a 
proof to London—will, it is 
claimed, have two advantages. It 
will be very much less costly 
than completely duplicating a 
newspaper office in London. And 
it will advance the paper's present 
London time schedule by 34 
hours, making possible a much 
better coverage of London and 


the South Coast. 


Christmas Greetings from 


Gilling 
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Award winners in display 
and screen printing 


Apex Studio (London) Ltd 
have won the Holstius Cup in this 
year's competition organ sed by 
the Display Producers and Screen 
Printers Association, for the best 
example of a flat or three dimen 
sion display unit 

The Ridout Cup, for the best 
example of screen process print 
ing, was won by Priestley Studios 

The prizes were presented at 
the Association's “Ladies Night” 
at the Café Royal last week by 
Mrs. A. W. J. Lindsel)-Stewart, 
wife of this year's president 

The competitions were on a 
larger scale than ever before 
Five additional trophies were 
donated by associate members, A 
record number of entries was 


for the winner in the 
(Phillip 
Display Pro- 


Looking 
exhibition stand section 
Wieshere Cup) of the 
lucers and Screen Printers Associa- 
tion competitions are the judges 


left to right) Ronald Dickens, H 


dshford Down, and T. A. E. Bowen 


received and the standard of work 
was described as “extremely 
high.” 

The full results were 

Display: Holstius Cup—1, Apex 
Studio (London) Ltd., 2, Clifford 
Publicity (Displays) Ltd; 3, Apex 
tudio (London) Ltd. Commenda 
tions: Harris & Sheldon Ltd. and 
Display Craft Ltd 

Phillip Weisberg Cup (for the 
best exhibition stand) 1, City 


Display Organisation; 2, Leon 
Goodman Displays Ltd. 3, ¢ 

Display Organisation Com 
mendation Apex Studio 


al ondon) Ltd 

Screen printing Ridout ( 
1 Priestley Studios Ltd 2, 
| P WN. (Silk Sereen Prin s) 
Ltd.; 3, Silk Screen Arts Lid 
( ome ame pe on: R. Foster & Co 
(Display) Lt 


Dane recy (for best exa le 
of mechanica! screen 7 w 
rocess) 1 Priestley S s 
td.; 2, Silk Screen Arts Lt i, 
Display Cr aft Lid. Co ‘ 
thons Hellawall's ind Sok 
Screen Print ng ( o. (Birmingham) 
Lid 
Treleaven Cup f est 
example of non-mect cal 
screen process) 1 } ey 
Studios Lt td.; 2. Supa 1; 
1, Priestley Studios Lid Com. 
mendation Presentat 
LSP. & DP. Award st 
example of technica \ ce 
in soreen prowess pr 1, 


Silk Sereen Arts Ltd.; 2, Newton 
Studios Ltd.; 3, Priestley Studios 
Lid Commendation: Newton 
Studios Ltd. 

Kinematograph Weekly Trophy 
(for best example of display, 
poster craft or screen process 
printing in connection with film 
advertising}— 1, Gordon's Publi- 
city Ltd.; 2. Supasigns Ltd.; 3, 
Progressive Publicity (H. S. Ad- 
vertising Ltd.) 

ae Priestley, head of 
Priestley Studios, was not present 
to receive his prizes. The pre- 
vious night Arthur William 
Smith. foreman in charge of 
Priesticy'’s display department 
“a man who played a large part 
in Priestley competition successes 
during the 25 years he had been 
with the studio”—was killed in a 
road accident. Out of respect Mr 
Priestley stayed away. G. S. 
Blundell, the London manager, 
received the prizes and conveyed 
Mr. Priestiey’s good wishes to the 
gathering 

A selection of photographs of 
the winning exhibits will be pub- 
lished in our next issue. 
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‘DAILY GRAPHIC’ 
DECISIONS 


made to replace Mr. Storey at 
Edinburgh, where 1. G. Chalmers, 
deputy circulation manager, is in 
charge. 

George Abel, assistant mana- 
ger, Scottish Daily Mail, has 
acted as “liaison officer” during 
the changeover. 

Ulric B. Walmsley, until now 
director and advertisement mana- 


ger of the Daily Graphic, is co 
operating during the interim 
period. (Mr. Walmsicy remains 


director and advertisement man- 
ager of Kemsiley'’s  SunJay 
Graphic.) 

Mr. McClean revealed that the 
Daily Graphic was taken over at 
a circulation figure “in excess of 
700,000." 

The Daily Graphic started at 
the end of the last century, was 
the first picture newspaper in 
Britain. Later it was amalgam- 
ated with the Daily Sketch 

H, E. Clapp is to remain editor. 

In a statement to the trade 
unions, Lord Rothermere said 
“Although a certain displacement 
of staff may result, | sincerely 
hope that the jobs of the majority 
of those concerned will be pre- 
served and made secure. 

“My directors and I feel that if 
we all pull together in this new 
venture the result may ultimately 
bring increased employment to 
the newspaper industry.” 

Rumours that Kemsicy House 
is to be sold to the G.P.O. may 
be discounted. Staff problems 
created for Kemsleys by the sale 
of the “Daily Graphic” are still 
under consideration and it would 
be premature to speculate on 
their outcome. 


Decemper 18, 1952 


A section of the 300 who attended the Christmas luncheon of the old 
Fleet Street (Cursitor Street) Club on Tuesday. 


Christmas luncheon recalls old 
Cursitor Street Club days 


Nearly 300 members of the old 
Fleet Street (Cursitor Street) 
Club, at the Holborn Restaurant 
on Tuesday, greatly enjoyed a 
Christmas luncheon which it is 
hoped will] be the forerunner of 
many such reunions 

There may also be a Corona- 
tion Gala next year, if a sugges- 
tion announced by J. G. Bottell, 
who presided, comes to fruition. 
tion. 

Organised by a committee com- 
posed of George Jackson. D. 
McCleary, A. E. Robinson, W. 
Roberts, and J. G. Bottell, with, 
as secretary, Miss M. A. Valler 
(secretary of the old Club), the 
function proved extremely enjoy- 
able. Carols were sung with 
gusto by a choir of members 
and friends bearing lanterns, and 
a flaming Christmas pudding was 
brought in by Father Christmas. 

Proposing the health of the 
W. N. Roberts recalled 
previous occasions on which ad- 
vertisement representatives enter- 
tained their friends at Christmas, 
He said that alt ugh many me 


visitors, 


vertising agencies now had pala- 
tial mansions in Mayfair, their 
hearts were still in Fleet Street. 

The response on behalf of the 
visitors, by H. N. Garland Wells, 
was followed by an excellent 
cabaret show. 

Particularly worthy of praise 
was the printed programme, 
which incorporated the names of 
the artistes in the form of an old- 
style variety bill. On the front 
was a drawing of St. Bride's 
Church by C. W. Berry; on the 
back acknowledgments were 
made in the form of imitation 
classified advertisements. 

Among those thanked were: 
Cc. & E. Layton for the setting, 
printing, and engraving of the 
programme; P.W.H. Ltd. for type- 
setting; W. J. Chappell for pre- 
senting the paper; R. O. Price for 
“dreaming up” the card; George 
Deamer for its production: and 
A. E. Robinson for organising the 
entertainment. 

A collection was taken for the 
children of Great Ormond Street 
Hospital. 


Ad. managers greet ‘old timers’ 


G. J. Studd, of the Western 
Mail, president of the Press 
Advertisement Managers’ Asso- 
ciation, had a twinkle in his eye 
when he welcomed the guests on 
Monday at the Association's 
Christmas luncheon at the Con- 
naught Rooms 

They were pleased to see, he 
said, such a large number of 
agency representatives as well as 


advertisers n the provincial 
press 

Times hav anged,” he con- 
tinued. “since ir last Christmas 
lunch it year perhaps our 
guests thought they could get 
somethine r of us. Now the 
boot is on ther foot This 


vear we are 
thine ouy of 
Mr. Studd expressed pleasure 


ng fo get some- 


at seeing so any “old timers’ 
among the pany, including 
Pat Keith Water Thomas), 


Dick” ¢ neer (T B 
Browne), T Danks (Charles 
Barker Jack Bottell (Alfred 
Pemberton). A. W. Smith (Fredk 
Aldridge). and V. Pethick 


R. P. Challenger, replying for 
the guests. sal the Christmas 


luncheons organised by the Asso- 
ciation had brought back the 
friendliness and intimacy that 
characterised relations between 
agencies and advertisement man- 
agers in pre-war days. He was 
pleased to see that atmosphere 
being re-created. 

About 130 attended the lun- 
cheon, arranged by Ernest Hayes, 
hon. secretary. Entertainment fol- 
lowed the speeches. 

A message of loyalty and good 
wishes was sent from the Asso- 
ciation to the Queen, and after 
the luncheon a reply conveying 
the Queen's best wishes was read 
by the president. 


A. & T. party 

A company of over 250, including 
many clients and advertisement 
chiefs of national newspapers and 
magazines, attended the Christmas 
party of Augur & Turner Ltd.. held 
on Friday at Park Lane House. 
Guests were received by Cecil 
Turner, chairman, and Hugh Augur, 
director, accompanied by Mrs. 


Turner and Mrs. Augur. Organiser 
of the party was : 
public retattons officer 
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City planners may ban ad. signs above 


ground floor level 
PUBLIC INQUIRY OVER BEER SIGN 


ON THE ROUTE TO ST. PAUL’S 


SS by what counsel called “the fanaticism of a maiden 
aunt rather than the wisdom of City Fathers”, the City of 


London Corporation’s town 


t may seek to 


ban all outdoor advertising above facia level in Ludgate Circus 


and Fleet Street. 


This emerged during a hearing 
last week in which Whitbreads 
Ltd. appealed against the Cor- 
poration’s refusal to allow illu- 
minated signs, including a three- 
line sign, “The best of light ales 
is a Whitbread,” on the King 
Lud at Ludgate Circus. 

The appellants were described 
as “Whitbread’s, care of the 
Electrical Sign Manufacturers 
Association.” 

When H. Holbrook Jackson, 
the Corporation's deputy town 
planner, was asked by Patrick 
Stirling, representing Whitbreads, 
whether he was seeking to get rid 
of advertisements in Ludgate 
Circus, he replied: “Above facia 
level height.” 

Counsel: Have you considered 
Fleet Street?—-Yes, and we have 
in the past taken successful 
action. 

Can we take it that the same 
views about Ludgate Circus also 
apply to Fleet Street?—-That is 
generally correct, apart from cer- 
tain buildings that have the ad- 
vertisement incorporated in the 
fabric. 


Three categories 


The Ministry of Housing and 
Local Government inspector 
(H, G. Warren) who conducted 
the inquiry, heard Mr. Stirling 
class districts into three cate- 
gories: those from which adver- 
tising should be excluded, such as 
the facades at Regents Park; 
those where it could continue as 
at present, such as the Elephant 
and Castle; and areas from which 
it would be unreasonable to ex- 
clude all advertisements, but 
where some form of protection 
was needed. Ludgate Circus, he 
contended, was aesthetically 
much nearer the Elephant and 
Castle type than the Regents Park 
type. 

C. E. Smith, assistant advertis- 
ing manager of Whitbread's, 
claimed that anyone who travelled 
by Underground would recognise 
the extreme thought that went 
into Whitbread advertising. The 
sign to be considered was modern 
and dignified and would not 
injure the amenities of the neigh- 
bourhood. The vertical sign at 
the rear of the King Lud was very 
unobtrusive and from the steps 
of St. Paul's was almost invisible. 

J. H. G. Pearce, managing 
director of Pearce Signs Ltd., pro- 
duced for inspection specimens of 
red and gold lettering. with neon 
let in the face, such as would b: 


used in the proposed new sign, 
and also letters from the existing 
sign. He elaimed that his firm 
had been in existence for 160 
years and employed no selling 
staff whatsoever. 

Mr. Vick contended that it 
would be difficult to envisage a 
point where advertisement matter 
of this nature could be more un- 
suitably placed. Ludgate Circus 
was on the City’s main proces- 
sional route, which was of par- 
ticular importance bearing in 
mind the events of the coming 
year 

Mr. Stirling urged that the ad- 
vertising business played an 
essential part in the welfare of 
the country. The City Corpora- 


* tion had no right to inflict this 


hardship of people in the industry 
unless there was an overwhelm- 
ing need for it. 

The Ministry's finding will be 
announced in due course. 
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ten their 


darkness 


The Esher News reports 
An appeal against Esher 
Council's refusal to allow an 
illuminated sign at Hurst Ser- 
vice Station, East Molesey, has 
been allowed by the Minister 
of Housing and Local Govern- 
. ment subject to certain condi- , 
: tions. One is that the signs 


: shall not be illuminated. 
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THE LIGHTS OF 
MORECAMBE 


Electric sign advertisements 
will add to the gaiety of More- 
cambe's “Lights” from Augusi to 
October next year, 

During the past four years the 
number of people who paid for 
admission to Happy Mount Park 
to see the special tableaux and 
glectrical devices was 2,332,487, 
and the estimated number of 
people who viewed the “Lights” 
free of charge during the same 
period was close on five million 

W. M. Marshall, manager of 
Morecambe and Heysham’s pub- 
licity and entertainments depart- 
ment, states that in order to 
attract advertisers, the Corpora- 
tion is offering sites at a very low 
figure on the busiest part of the 
promenade. 

His department's staff may 
assist advertisers on a cost basis. 


soeewee 


OCTOBER 
AD. RECORD 


The highest monthly figure for 
display advertising ever recorded 
during its 30 years’ computations 
is announced for the month of 
October by Legion Publishing 
Co., Lid. publishers of The 
Statistical Review of Press Ad- 
vertising. 

It was £5,098.491, which was 
19 per cent higher than the 
October 1951 total. 

The following figures, it is 
stated, show how journals have 
benefited from the increase in 
newsprint: all newspapers: re- 
corded total, October 1952, 
£3,178,095; increase over October 
1952, 24 per cent. Magazines: 
£1,575,349; 11 per cent increase. 
Technical and trade journals: 
£345,047; 12 per cent increase. 


. 

40 more in LLP.A. 

. . 
examinations 

There were 40 more entrants 
for the intermediate and final 
examinations of the Institute of 
Incorporated Practitioners in Ad- 
vertising, held on Tuesday and 
Wednesday, than there were last 
year. 

The intermediate candidates 
numbered 107, as compared with 
70 last year, and the final, 26, as 
against 23. 


NABS founds a ‘Fred Slaughter Pension’: 
£1,835 cheque from ‘Two Freds’ match 


A “Fred Slaughter Pension” has 
been founded by the National 
Advertising Benevolent Society 
out of the amount produced 
from this year’s “Two Freds” 
cricket match organised by the 
Fleet Street Column Club. 

This was announced by H. L. 
Clarkson, N.A.B.S. honorary 
secretary, at a sherry party at 
the Fleet Street Column Club 
last Friday, when a cheque for 


A. C. Duncan, president of the Club, hands over the cheque to Miss 
J. A. Reynolds, N.A.B.S. president, at a sherry party at the Fleet 


Street Column Club last Friday. 


Andrew Milne, who thanked the co! 
many helpers, beams in the background 


record sum of 
15s. 4d. was presented 


the 
£1,835 
by A. C, Duncan, the Club's 


resident, to Miss J. A. 
eynolds, N.A.B.S. president 
Present at the party, at which 
Andrew Milne, the Club chair- 
man, was chief host, were many 
of those who helped to make 
this year’s match so memorab!y 
successful. They enjoyed see 
ing an excellent film of the 


SET TT 
> T" 


hoped 


Harold 


ection would be 
still 


event, produced and presented 
by Younger Budget Films Ltd. 

This film, directed by J. B. Fitz- 
patrick in conjunction with L. 
Newman, showed incidents of 
the game itself, the luncheon 
and the auction. Commentary 
was by Andrew Milne. 

Footnote: A “Fred Harradence 
Pension” was founded out of 
the sum realised at the 1951 
“Two Freds” match. 


Fish, 
next 


who! Fred Slaughter, who 
year's| said how proud he 
was that a pension 


bigger. bears his name. 
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How sample was selected for jad sao ery 


nation’s food survey | 


DEFINITION OF SOCIAL CLASSES ON 
NEW INCOME GROUPINGS 


A new range of class defini- 
tions by income group is one of 
the features of the annual report 
of the National Food Survey 
of unusual interest 


Domestic Food Consumption and 
Expenditure, 1950, is the second 
report on the work of the Food 
Survey Committe The first dealt 
with the diet of urban working-class 
households during the years 1940- 
1949. A continuous survey of food 
consumption and expenditure has 
been in progress for the last 12 
years, the fleld work and part of 
the analysis being carried out by 
the research department of the 
London Press Exchange. Until 1950 
the survey was confined to urban 
working-class houscholds (although 
some work was done on middle- 
class households between 1944 and 
1947), but for the last two years 
he sample has been widened to 
include households of all classes in 
all areas 

Naturally the information in this 
document will be studied primarily 
for its sociological and nutritional 
interest (writes our research expert). 
For example, it is shown that while 
the average weekly expenditure on 
S food for all types of households is 


l4s. 10d. per head this figure mses 


B to 17s, 3d. for the 
- 


A class and falls 
as low as 14s. 2d. in old age pen- 


houscholds. 
Consumption and cost 


These figures are complicated by 
two other factors, namely “free” 
food from which rural houscholds 
benefit, chiefly —and larder stock 
withdrawals,” which have the high 
est value in the upper income 
grades. In total the estimated value 
of food consumed per head per 
week in all households is 16s. 6d., 
while that for A class is lls. 4d 

In Appendix D food consump 
tion and expenditure of all hous 
holds in 1950 is fully itemised. There 
are, in fact, 11 mayor headings and 
97 minor ones, Both expenditure in 
terms of pence per head per week 
and consumption (oz. per head per 
week) are hkely to be misleading in 
cases where the cost of food has 
risen during the year, but price 
trends for the main foods are also 
quoted 

References to social class in this 
document should be read in the ligh 
of the definitions provided The 
are four classes, divided on the basis 


sioner 


of the income of the head of the 
household. These are as follows 
Recorded 
| Approximate annua! percentage 
Class income of head of 
of household population 
A £650 and over ; 
8 £400 to i649 By 
. £225 to £399 4 
D | Under £225 20 


It will be observed that these class 
definitions are different fro those 
employed, for cxample y the 
Hulton Readership Survey 

Appendix A, which deals with the 
basis of the sample in detai! d 


be of interest to all who are con- 
cerned with commercial sampling. 
The following quotation briefly 
illustrates the procedure now 
adopted. “Parliamentary constituen- 
cies in Great Britain whose popula- 
tions, following the electoral reform 
of 1948 had become more nearly 
equal in size, were classified by 
region and density of population 
and were sclected on a random 
basis. Addresses were again chosen 
by random methods from the 
electoral register in cach of the 
selected constituencies, and on this 
occasion a list of substitute ad- 
dresses also selected for use by the 
investigator when an address on her 
primary list was not available.” 
classification of the consti- 
tuencies by region and density is 


-ESPARTO PAPER — 
PRICES CUT 


Prices of esparto papers have 
been reduced by £5 per ton, bring- 
ing the minimum basic mill 
to £113 per ton. Adjustments 
been made in the surcharges for 
thinner substances. The new 
are announced as firm the 
end of May next. 


also worthy of note. The Registrar 
General's Standard Regions were 
used, but the six population density 
groups listed below are again slightly 
different from those encountered in 
some commercial surveys: 

1. The conurbations of more than 
500,000 persons; 2. Large towns of 
250,000-500,000 persons; 3. Towns 
of 100,000-250,000 persons; 4. 
Towns of $0,000-100,000 persons; 5. 
Majority of the electorate living in 
urban districts of less than 50,000 
persons; 6. The majority of the 
electorate living in rural districts. 

Reports such as this are ob- 
viously valuable documents but 
speaking from a commercial stand- 
point, one could wish that the organ- 
wers of the survey were in a posi- 
tion to provide detailed information 
by brand of the consumption of 
manufactured food products. This is 
obviously beyond their immediate 
scope, but perhaps one day the time 
may come when Government and 
commerce can work hand in hand in 
surveys such as this. 


Scots honour 
Anstice Brown 


After receiving presentations and 
expressions of goodwill from mem- 
bers of the Institute of Incorporated 
Practitioners in Advertising § in 
London, C. Anstice Brown, the 
retiring director, has now been 
honoured by the Scots branch of 
the Institute. 

At a dinner at the North British 
Hotel, Glasgow, on Friday, pre- 
sided over by John Fergus, chair- 
man of the branch, William Meikle- 
john presented Mr. Brown, on 
behalf of the members, with a 
Parker $1 pen and pencil set. 

The dinner was organised by the 
hon. secretary, N. McGregor 


A section of the Alsatian Revellers, who carol singing was a feature 
of the Fleet Street Column Club's Christmas luncheon. 


At the top table, Ll. tor 
Ald. and Sheriff 3. 


800 revel with 
Fleet Street 
Column Club 


The dubbing of “Sir Loin of 
Beef”—a huge sirloin given | 
the Advertising-Press Club 
Dublin and carried in by on 
chefs was the spectacular high- 
light of the Fleet Street Column 
Club Christmas luncheon at the 


Connaught Rooms sy 
(Wednesday). 

Nearly 800 members and 
guests, comprising most of the 


biggest names in advertising. press 
and printing, were welcomed in 
breezy fashion by the Club's 
chairman, Andrew Milne. 

Wittily proposing their health, 
A.C. Duncan, president, said that 
Fleet Street had progressed a little 
from the days of the old 
“Alsatia” with its thieves, beggars. 
and vagabonds 

The response was by the Lord 
Mayor of London, Sir Rupert De 
la Bére, Who spoke of the “faith- 
ful and energetic press—the best 
the world has ever had.” 

Proposing the toast of the 
Club, Thomas F. Clarke, director 
and hon. treasurer, said that its 
membership included advertising 
agents—who bought “those bi 
white spaces” and filled them wit 


impossible figures of desirable 
creatures.” 


Pw Simon, John Gordon, E. J. Robertson, 
. Gillett, and Lord Burnham. 


Andrew Milne, 
chatting with the Lord Mayor of 


Club chairman, 


London, Sir Rupert De la 
Bere. M.P. 


Miss Gwen Palmer, secretary of 
the Club for 18 years, and Harold 
Fish, social secretary, who organ- 
ised the event, were among those 
who received warm tributes. 

Fanfares by the trumpeters of 
the Royal Horse Guards and a 
first rate cabaret show enriched 
the proceedings. “The Spirit of 
Christmas” was welcomed by 
Lionel Marson. 

Crackers were presented by H. 
Barratt, balloons by Lewis 
Knight, and the menus, adorned 
with a replica of the Club badge. 
by C. & E. Layton Ltd 


| : CC | 
_ aia 
Pa Peat} | : t ~. 
S . — > j ; 
Po , ae, as 
; oy Ces see 
; ¥ nt, 
‘|! : 
a is , : . : 
i sie 
| —— Ee i ,b j ? 7 ¢ ; ¥ 
J aay if _7 : 
work ei ae | ' 7. | ie 1 | 
= ; | ‘ 
; nd 4 ea? 4 - t 
. 
i ae <i ie j 3 
, 
” ~ a A ae P 
q q Pi | \ ’ | 
_— , & 7 
a> ae 
| Bik : . ‘ "4 ; 
| . ee} + =~ : 4 
| ; es ] A =. | 
 § : zs vais a. a | 
7 ; f , 
> | | 
7 4 | 
= —- . 
| ee | 
ia i 
+ 5 = ” # Pa i - 
o Cj eae 
a aa 
| | ; A _: ¥ 
& e ; 
_ 
| nea UE = a i a 
4 + ep ee oy pear i: a ae eae ey is ¥ “ae im z ae vi fe ss 5 : a 
F SS ; Bd on a aes i ie" Fikes veins . et va yy 


-_ ADVERTISER'S WEEKLY 
December 18. | 


Even when 
this Ad. 


was appearing 


in 1922... 


.«» the obvious first choice 


in appealing to women 
of means, intelligence, 
and good taste 
was... 


and still is 


... where EVERY ADVERTISEMENT IS GUARANTEED 
and where that obvious first choice is more obvious still since feminine confidence in 
Good Housekeeping is greater than ever. 


THE NATIONAL MAGAZINE co L_Tto 28;30 GROSVENOR GARDENS, LONDON 
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A CHRISTMAS PARTY 


By A. P. Herbert 


On Boxing Day, when all good men relax, 
And t Street’s dumb, 
Into the Wig and Pen, with dismal cracks, 
Some famous figures come, 
“I feel my age” says Mr. Drage, 
Lat me repair in some low chair— 


But not in one of mine.” 
Says Johnnie Walker “O my head! 
I’m going—weak—and straight to bed.” 
“Over the fence?” cries Sunny Jim, 
“What, me? No, no, I’d sooner swim.” 
Says Captain Morgan: “Dial TUM— 
And tell him ‘Anything but Rum’!” 
Says Alka-Seltzer “Frankly I endure 
An acid state not even I can cure”. 
Says Grandpa Kruschen “I’m not well.” 
And look who’s here! Why, that was Shell! 
“Be seated, Mr. Shell.” “No, let me lie. 
Today it is the world that’s whizzing by!” 
Say both the Toni twins: “I cannot guess 
What I look like—but you are just a mess.” 
Says Mr. Therm “I do not feel so hot.” 
Says Mr. Haig “Don’t let’s be vague; I’m shot!” 
“Cheer upl” says Mr. Pru 
“For we'll take care of you 
Here or in Heaven.” 
Cheer up, brave boys! Tomorrow on you go, 
ing the flags of Britain through the snow. 
You are the Grand Remembrancers of Trade: 
What are their factories without your aid? 
Good Mr. Cube will still inspire the State 
When men have long forgotten Mr. Tate. 
Nor fear that modern ways will supersede you: 
For even when they nationalise they need you. 
But if you falter, if you faint or fall 
O, then recall 
The Irrepressible, 
King of our Craft, 
A Moet for us all... 
Here's our Mr. Bevan!” 
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Ga Christmas gréetings, without stint 
We warmly offer, in cold print 

To some whose names are in the news 
And thus cannot escape our muse. 


. * a 


Fat let a merry carol ring 

For L. P. Scott and Cecil King. 
May circulations ever cheer 

Lords Beaverbrook and Rothermere. 
Salute to Kemsley, Camrose—and again 
To Iliffe, Burnham, and to Surrey Dane. 
The while we are much wassail making 
For A.C. Duncan and Max Aitken. 
May the times pass ever gaily 

For G. R. Pope and William Haley. 
With scores of pictures in the post 

For Edward Hulton—and a toast 

To Alfred Pemberton—and his ghost. 
Much butter, on a lordly dish 

For Andrew Milne and Harold Fish, 
Hamp Hamilton and Norman Groome, 


Lord Mackintosh and L. E:. Room. 
“ + * 


L“a™ logs blaze for Ivor Cooper 
Norman Moore and Barrington Hooper. 
For Alan Agnew bring some punch 
While Martin Pick, if we've a hunch, 
Will drink his Guinness upside down 
And help George Mills to post the town. 
Party spirits and high jinks 

For ]. D. Fieldwalker and Wm. Hinks. 
Felicitations swift and vital 

To L. M. Masmus and C. J. Lytle. 
And may all coconuts be milky 

For E. L. Yule and Duncan Wilkie. 
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An extra helping of Christmas pud 

For Fleetwood Pritchard and Sinclair Wood. 
A merry mail for A. S. Fuller 

And Harris Kamlish in full colour. 


o . * 


GZ tokens from our Christmas tree 

For Ulric Walmsley, M.B.E., 

For Henry Durant, Tom E. Cauter, 

Eric Cheadle and Fred Slaughter. 

See—upon the topmost branch— 

A\ calculus for Graeme Cranch. 

May Robert Freeman and George Jackson 
Archie McIsaac and David Clackson 

Exnjoy a Christmas bright and merry, 
Likewise the Honourable Lionel Berry. 

Good luck beneath the niistletoe 

To Graham, Derek and F. John Roe. 

Let joy abound—on with the motley— 

There's good things in store for C. D. Notley. 
In paper hats, pleasantly ridiculous, ; 
Let’s hope to see Rumble, Crowther, Nicholas. 


* * _ 


Ga wishes—yes, enough to fill a book 
To Roger Wimbush and Dick Paget-Cooke. 
(May P.R. men all rate a par 
When handing in their Christmas load of blah. 
Fill the tankards to the brim 
For Arpad Elfer and Lewitt-Him, 
Sir Hugh Casson and Abram Games, 
And especially the artistic dames 
Like Margaret Sweeney and Dorrit Dekk 
Whose names look nice on any cheque. 
May Pat Dolan keep fresh as a daisy, 
And Howard Barnes of Erwin Wasey 
Find plenty of crackers still to pull 
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With J. W. Hallowell of Hull. 
Let tables groan neath cake and jelly 
For H.C. Longley and F. H. Kelley. 


* * * 


pew on earth and real goodwill 
To Memory (Bill) and Leonard Fill, 
hile presents bountifully shower 
On Flubert Oughton and Sir Patrick Gower. 
Our greetings zo—express—to Leslie Needham. 
(And all N.A.G.S. players who may heed ’em). ~/ 
The musical pop of pie. a cork . Let candles glow for Norman Kark 
For Arthur Chadwick and Roger Falk. Alone with Ne}son in the dark, 
Bright burn the fire with many a log on While Doris Der Christmas hat— 
And lots of oranges for Gordon Boggon. Gathers fuel with H. H. Mallatratt. 


Broadcast glad greetings to Ralph Judson 


Not forgetting Donald Barrington Hudson. 


* * * 
RY” Folland deserves a festive shot. 
Statistical trimmings to Jesse Scott. 
Joyous memories of the fe stal day 
To Studds C.R. and WWJ. 
May the year ahead bring bookings many 
For W. Faux and R. H. Penney 
And issues plump and ever grander 
Delight the heart of Stuart Mander. 
And may renewals supremely bless 
A. W. Burnett of Amalgamated Press. 
Presiding at the festive board 
Let Charlie McConnell sound the chord 
In Dublin as the rafters ring 
When Chris McDonough starts to sing. 
May Jimmy Furlong find no fault 
In every mellow ball of malt. 
To Brian O’ Kennedy and Gerry Dunne 
Al joyous Gaelic feast of fun. 
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“I couldn't stop it, so when 
got here I just jumped off” 


Clangpan’s Copy Team 


By PAUL (‘Oddly Enough’) JENNINGS 
of ‘ The Observer” 


I/lustrated by Dorrit Dekk 


EOPLE are always telling me confi- 

dential stories about famous authors 

} who were once in advertising. “Of 

}course, you know So-and-so invented 

Night Starvation” they say . . . and So-and- 
so is always a different name. 

I always smile in a superior way, not 
‘because I know who really invented night 
‘starvation, but because their stories fill me 
Pwith nostalgia for the good old days at 
* PBTF (Pendlebury, Bostock, Tinklepenny 

and Fudge) when the great Clangpan was 
in charge. 

Clangpan was the only director I ever 
knew who really had good writers and gave 
them their head. I well remember the 
scheme we did for Puffmaster Steamroliers. 
“Copywriting has got into a rut,” he 
boomed (or did he twitter? Funny how 
little details like that escape one over the 
years). “I don’t want a lot of stuff about 
quality and ‘First again.’ Puf/master wins 
slow steamroller race at Lille Rally. 1 
want something dynamic. The steamroller 
is symbolic of the modern age, and yet it 
has a formal, nineteenth-century beauty. I 
want writers who can say al! this with a 
fresh eye. I want you to get in touch with 
T. S. Eliot, Noe! Coward, Gertrude Stein, 
P. G. Wodehouse and G. K. Chesterton, 
and we'll have a bricfing meeting next 
Thursday.” 

I got busy. Gertrude Stein sent a telegram 
from Paris; steaem roller sicec» roller steam 


roller steam yes yes steam. Shaw sent a 
postcard saying “This is one of my famous 
postcards but I'm not saying anything 
famous on it because you didn't invite 
Ah, what a meeting that was! After 
Clangpan had shown round the artwork 
(a composition called Steamroller and 
Guitar, by Picasso) Noel Coward said 
“One supposes this machine is some sort 
of appliance for making steamed jam roll 
in suburban kitchens. But how boring!” 
“Not at all,” said G. K. C., “the steam 
roller has a kind of monstrous gay solidity. 
And have you noticed that the faster the 
flywheel goes round the slower the roller 


Shaw sent a postcard 


In another of his “ Clang- 
pan” stories, Paul Jennings 
tells how the fabulous 
agency director assembled 
a team of famous literary 
celebrities to write the copy 
for Puffmaster Steamrollers, 
and gives some examples 
of the copy they concocted. 


goes? That's the paradox of life... the 
harder we work the less ground we cover. 
The steam roller is like man; the wild 
steam shut up in the heavy iron is like the 
wild soul of man, caught up in his dull 
body...” 

“Ah, you writing gentlemen!” said 
Clangpan, “you'll be the death of me. 
Now, to business. I have asked you all to 
come here because, frankly, I think that in 
Puffmaster we have a theme worthy of 
you. Powerful and poetic, as Mr.Chesterton 
has said. And yet, in its measured back- 
and-forth movement, having the limi- 
tations of tragedy...a point for Mr. 
Eliot. Also, somehow comic” (a bow to 
P. G. Wodehouse); “and mysterious 
mysterious alas backwards goody forwards, 
Miss Stein. Well, I think that’s about all. 
We have until next Thursday.” 

The company dispersed after a small 
banquet and cabaret in the directors’ 
dining room. Less than a year later the 
copy started coming in. What a scheme it 
was. Here are some of the insertions. 
You can guess who wrote which, I hope. 


Before the District Council was, to whom our 
rates are owed, 

The rolling English engine made the rolling 
English road; 

A bumpy road, a pothole road, a road all 
dust and mire 
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Until the roller rolled it down as motorists 
require 

And made it all so smooth again, so kind to 
tyres and tread, 

That just for joy from Birmingham we drove 
to Beachy Head. 

YES, MILLIONS OF LONDON HOUSE- 
WIVES HAIL PUFFMASTER. 

. . . 

Juuia: Darling, let’s get divorced. 

Purp: Do you really mean it? I've always 
wanted to be your lover. 

Juuia: (Looking out of window) I say, 
they're making the road outside. I 
Wonder how they got the steamroller 
round the mews corner. 

Puitip: They lowered it from a balloon. 

Juuia: Pig. : 

Purp: Pig yourself. 

Jutta: No, I mean how do they steer it? 

Puitie: They stop one whvel. 

Jutta: Don't be silly. The boiler would 
burst. I bet they don’t. I bet they turn 
the roller. 

Puuip: I tell you they stop one wheel. 
Like tractors. 

Juuia: Tractors have caterpillars. 

Puitie: They stop one wheel. 

Juuia: Bore. I'm going to ask the man. 
(Exit. Paula comes out of cupboard.) 
Pauta: I don’t know what you ever saw in 
that woman. Of course they stop one 

wheel. 

Puiie: Darling! 

(Enter Julia.) 

Juuia: I'm going to marry the steam roller 
man. He lives in Streatham and he’s an 
Ancient Buffalo. And they do turn the 
roller, so there! 

ALL: And Millions of London housewives 
hail Puffmaster! 

. . . 

Backwards and forwards 

Only the cause and end of movement 

Timeless, and undesiring. Sometimes I 
think 

The steamroller does not move at all 

Or only in the middle way. 

Ridiculous the slow waste stones 

Stretching before and after. 


Ou est la plume de ma tante? 
J’ai perdu mon chapeau 
Ein zwei drei. 


The funnel 

Belches smoke 

The shiny piston 

Whirs in the quiet street. 


O steamroller 
Teach us to be crushed 
YES, MILLIONS OF LONDON HOUSE- 
WIVES HAIL PUFFMASTER! 
. . . 

We were having a hair of the dog at the 
Drones Club when Bertie Wooster tottered 
in. “I've bought a steamroller,” he 
announced. “I didn’t mean to.” Alarming. 
The world was bad enough without this 
pitfall, if a chap could buy steamrollers 


without meaning it. I looked round un- 
easily to see if I'd got one, too. But I saw 
énly the familiar fizzogs. 

Bertie was explaining. “I dodged into 
this place to avoid this female,” he said, 
“and there were a lot of rolls of linoleum, 
and chaps in bowlers, and a chap at a 
desk shouting the odds. He sort of leered 
at me; I didn’t want to be stand-offish, so 
I gave a sort of wan wink. And the chappie 
banged his gravel or whatever that thing is 
and yelled ‘Sold to the gentleman over 
there. Lot 203. A steamroller.’” 

“Have you got it here?” said Reggie. 

“Well, it’s not far away yet.” 

“What d’you mean?” 

“Well, they made me drive it away—some 
law about having the stuff off the premises 
by 5 p.m. on day of sale—and they showed 
me how to start it. But I couldn't stop it, 
so when I got here I just jumped off. I 
expect it’s got to Knightsbridge now...” 

How we all exclaimed “YES, MILLIONS 
OF LONDON HOUSEWIVES HAIL 
PUFFMASTER.” 

+ . . 
steamroller steamroller steamroller 
in the, yes, 
on the grass, alas, 
on the road, be blowed 
words is steamroller 
aplenty apuffa puffa 
steamroller 
PUFFMASTER HAIL HOUSEWIVES 
LONDON OF MILLIONS 


Nemesis 


I labour on the Splosh account— 

Drink sparkling Splosh, the message goes; 
I am the chief creative fount 

from which this inspiration flows. 


All! mine, those phrases full of fire, 

Those telling adjectival gems, 

That help sustain the mass desire 

For Splosh between the Tweed and Thames. 


My copy, set in ultra bold, 

In public prints where’ er you look, 
Extolling Splosh to young and old, 
Would long have filled a fair-sized book. 


These many words on Splosh each year 
Are surely punishment enough? 
Yet now I’m sent, for Christmas cheer, 
Six cases of the ghastly stuff! 
John Chariton 
(John Charlton was awarded the prize for 


best verses in ApverTiser’s WEEKLY 
Christmas Number competition, 1951.) 


_. . pleading for a 
hand-out? 
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It Really did Happen . 


READERS SEND ‘ADVERTISER’S WEEKLY’ 
THEIR FUNNIEST TRUE STORIES 


A prize of £5. Ss. was offered 
by “Advertiser's Weekly” to 
the reader sending in the fun- 
niest true story with an adver- 
tising flavour for publication 
in its Christmas Number. 
A large number of stories were 
submitted. In the unanimous 
opinion of the judges — the 
t ditor and his colleagues—the 
best was “The Slip”, sent by: 
JOHN HARRIS, 
Innisfree Baily, Dublin 
who accordingly wins the prize. 
Consotation prives of (1 Is. 
been awarded to DONALD W. 
ALLANACH, of Leeds, BR. G. RB. 
PRICE, of Arther 5. Dixon Led., 
London, MAURICE CAER 
BURN, of West Kensington, and 
JAMES McCAIRN, of Sale, 
Cheshire, whose stovtes have been 
selected for publication. 


lies 
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The Slip 


From JOHN HARRIS 


T happened in one of those 

busy little agencies (1 know it 
only from the outside, but I got 
the facts first hand) 
coming up to Christmas, the 
days tend to be full and long 

At close of one such day a 
copywriter laboured at his desk 
Let him 
answer to that name) be called 
Rafferty 

Rafferty was busy on a rush 
job. And his soul was at its 
nadir As clichés came, and 
were thrust forth, he futilely 
asked himself questions. Why 
had he come into advertising? 
Why hadn't he been reared to 
be a client? Why couldn't he 
ever keep a private appointment? 

Extravagantly wicked thoughts 
assailed him 


where, 


(since he doesn't 


epitomised the 


Ilustrated by 
Dobson Broadhead 


PRIZE STORY 


malevolent wish that every 
guest to every party where the 
floors shone with Glossit would 
slip and hurt his sit-me-down 
and sue his host for damages. 
So might Glossit vanish from 
the face of the globe—with no 
reflections on the advertising, 
either. 

Then came the Wicked Fairy. 
Not really a fairy. And not (for 
aught I know) specially wicked. 
But so she appeared to Rafferty. 
And... in that role... wrought 
havoc. 

In explanation of her presence 
I shall call her Mrs. Duster. A 
sharp-eyed Irishwoman with her 
race’s typical friendliness, she 
said—-with a flick of her name- 
sake—“Ah! it's a tin of 
Glossit ye hev there.” 


oS ae 


Rafferty averted his face as 
if to say, “Do what thou must, 
my good woman, and go.” 

Undaunted, Mrs. Duster pro- 
ceeded—**Personally, now, I like 
Gleamo” (as with ‘Glossit,’ a 
disguised name for the true). 

To conceal murmuring lips, 
Rafferty lowered his head. 

Inexorably the flow continued. 

“Sure, now, there's no betther 
polish than Gleamo. My old 
mother it was first said to me, 
“You get Gleamo,’ says she. 
‘Faith, it's the fine grand 
polish.” And begob she was 
right. Ye should tell herself to 
try Gleamo, Sir. The big tin, 
now. Gleamo in the big tin is 
the bargain.” 
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“Ah! It's a tin of Glossit ye hev there”. 


Rafferty was about to scream 
when, mercifully, Mrs. Duster 
withdrew. 

Soon after, he had the job 
done. His copy, he was satisfied, 
had all the polish of a Glossit- 
treated floor. What his layout 
lacked in finish it atoned for in 
vigour. 

Grabbing his coat, he dashed 
round to the newspaper office. 

As he opened the paper next 
morning, Rafferty’s lips went 
strangely dry; his stomach 
heaved. Between a 10-point- 
leaded hymn to Glossit and the 
displayed line “For a brighter 
home this Christmas” came the 
fatal words in big, bold type— 
“get GLEAMO.” 
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Success Story 
From DONALD W. ALLANACH 


7 JHEN Robert Smith left 

school his headmaster gave 
him a piece of advice which has 
stood him in good stead. 


“The world is divided into 
two sections” the master said, 
“those who ring the bell and 
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It’s hard to tell executive | eee 


from worker, isn’t it? | net sale in the world, the 


DAILY MIRROR offers 
It's not easy, I must say, and it bears out what I was saying 


this morning. Get a crowd of people at a dance or the firm’s the most powerful mass 
Christmas party and you see how the social gap has closed. 


‘ ; ; market coverage in the 
It’s a question of economics, really of course. 


You mean the chap on the bench is better off and the office — /8tory of daily 


worker is worse off? 


newspapers at the lowest 
Precisely. The result is they both come into the mass market. 


You know yourself. What with overtime some of our fellows 
are knocking up twelve and fifteen quid a week. 


square inch per thousand 


space rate of all 
To say nothing of the ones with two and three wage earners 
in the family. Do you know, I should say that the majority of 
people who buy our products are similar to the chaps on our 
production benches who make them. 


Sea HAMMAR fas Pe i 


national dailies. 


ey at 


When planning 


I'm certain of it. As I was saying, the mass market is the only _ your schedules, you 
one worth bothering about these days. MUST include 


PALLY. ALE 0. 
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It Really Did Happen . . —PRIZE STORIES—conid. 


continued from p. 14 


others who answer. You will, 
of course, start in the second 
section but make it your am- 
bition to rise into the first.” 


To-day, after 30 years with a 
leading agency where, as ad- 
vertising people know, a good 
man is always recognised, Robert 
is to achieve his ambition. In 
future he will ring the bell and 
others will answer. They are 
going to send him out on the 
road, to call on housewives and 


hand out free packets of a new 
soap powder! 


ELL te et ee ee ee 


Cockney Wit 


From 


= the war we had 
perforce to take on a young 
from 


| lady aged 15—straight 


“ You don't ‘arf fancy yourself.” 


Pschool as switchboard opera- 
} tor. A typical cockney kid with 


R. G. R. PRICE 


rapier-like wit, she had only 
been with us a few days when it 
became necessary for us to 
endeavour to obtain circulation 
figures of numerous journals, 
and she was requested to 
telephone for them. 

Asked how she was getting on 
she replied: “Oh, all right, but 
I've just spoken to the Codlington 
Guardian. They said ‘We don’t 
give any figures but we're the 
best advertising medium in 
Codlington.” I replied “You 
don't ‘arf fancy yourself—we 
think we're the best advertising 
agents in London!” 
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Mixed Reception 


: 


N amusing experience hap- 

pened to me one Christmas 
Eve a few years ago 

Having secured as a special 


From MAURICE CAERBURN 


treat a chicken for the family 
Christmas | put it on the much- 
loaded rack of my homeward 
train, together with one or two 


other miscellaneous parcels. 
Arrived at the house I eagerly 
unwrapped what I thought was 
our chicken, only to find with 
much consternation that the 
parcels on the carriage rack had 
evidently been mixed up and 


os 


Decemsper 18, 1952 
instead of a bird I had brought 


my chicken must have been 
equally surprised, but at least 
his family would know how to 
cook it! 

(Not quite advertising, but too 
good to be fussy about.—Editor.) 


Never Again 


-_- 


From JAMES McCAIRN 


HRISTMAS was drawing 

near and the agency staff 
were containing themselves ad- 
mirably. The decorations were 
up and the youngsters played 
their pranks all within sweet 
reason. The only real incident 
of note to date had been when 
the copy chief had seen a balloon 
lying in the corridor, presumably 
a breakaway from the decora- 
tions, had taken his usual 
flying kick to realise only too 
late that the limp looking object 
had been filled with water. He 
retired with a wet leg, swearing 
with the profanity of all gifted 
copy men... 

The older members of the 
agency were more or less on 
their best behaviour. There 
were very important clients 
buzzing in for a quick drink and 
to wish the executives “all the 
very best and all that...” But 
there seemed no harm in playing 
the odd harmless prank . . . 

I had been out to lunch with 


the print buyer. I remember him 
so well; he wore a green hat. 
He went into the office ahead of 
me as I had a slight delay in 
paying acknowledgments to 
somebody just coming out. 

When I entered the room I 
saw him, complete with green 
hat bending over an errant 
shoe lace. Distaining to kick 
the target proferred I blithely 
leap-frogged over his back only 
to see him rise slowly and most 
painfully. 

1 was face to face with one of 
our most important clients. 


“1 leap-frogged over his back.” 

Despite his lumbago he 

seemed to take the incident 
very well... but never again! 
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Every Layout-man’s Story 


“Yes, Lunderstand. You want 
the photograph at the top left and 
the drawing your niece did bot- 
tom right, the name and the three 
slogans you thought up fairly 
central and in a heavy type, the 
positioning of the copy you leave 
to me. The whole to be column 
width and three inches deep: I 
know just what you want Mr. 
Grooble, I know just what you 
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ADVERTISER'S WEEKLY 


Learn Cliche-writing in 
Your Spare Time _ 


BY O.W.B. TYLER 


. Mr. Belvedere, you are an 
advertising copywriter” 

. Say, rather, that | am an 
exponent of the written word 
. In other words you are an 
expert in the use of cliches” 

. Quite so 

. Then, with your permission | 
propose to test your com 
petence by putting a few 
questions to you 

. Please do 

. Now, Mr. Belvedere, as 
advertising is an adyunct to 
business 

. Excuse me, “hand-maiden” 
is the word 

. Sorry! As advertising is the 
hand-maiden of business, 
let's start at the beginning 
What /s business’ 


of Birmingham 


. There is no such word, There 


are Organisations, vast un- 
dertakings, enterprises whose 
activities reach to the far 
corners of the globe. 


. Yes, that is what I meant. 


Now, tell me, how are such 
organisations built up” 


. On the simple precept. 


. What precept? 


. That only the best is worthy. 


. Worthy of what’ 


. Of the Name of This House. . 


.- A House of 


with Best W 
All at 59 Fleet St. and Bristol 


* WESTERN DAILY PRESS 


and BRISTOL MIRROR 


* BRISTOL OBSERVER 


. And what sort of a House 


is it? 
repute, of 


standing, of integrity 
« But what does it do? 


Q 
A. 
Q. 


It dedicates itself to an ideal. 


‘ 


. In other 


. | see 


. Pardon me, 


. Excuse me, 


. Sorry! 


. Unrelentingly and unswerv- 


ingly. 


. And what does it gain by 


this? 


. It gains stature. 
. But surely it makes a profit? 
. Oh yes, it profits by time- 


honoured experience. 
words, it gains 
wealth? 


. Yes, a wealth of esteem that 


only years of tradition can 
bring 


. Quite so, but what does it do, 


what does it make? 


. It does not exactly make 


things. It fashions them with 
loving care, it applies cunning 
craftsmanship to them, it 
creates in the modern man- 
ner, it sets its seal upon an 
age-old secret process. 

And | suppose these 
things, whatever they are, 
are pretty good”? 

products are 
never “good.” They are 
deftly contrived, impeccably 
finished, boldly styled, snugly 
cut, compounded of rare 
charm and _ individuality. 
They are sleek of line, 
fabulously comfortable or 
absolutely out of this world. 


. In other words, I ought to 


like them? 


. Please don't say “like.” You 


adore them. They enhance 
your personality. They give 
you a new zest for life, 
dramatise your personal 
style, symbolise your natural 
sense of good taste. They do 
things to you 


. Gosh! | feel a new man 


already! 

who's writing 
these cliches, you or me? 
And how long will 
this feeling last? 


- Throughout a long life-time 


of service 


Q. And why do | feel like this? 
. Because your vital tissues are 


stimulated 


. In what way? 
+ By Nature's way. 
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Can you direct me to the 
media department? 


. Some ancient eastern herbal 


recipe, | suppose? 


. No, that’s out of date. It's 


the triple-action effect of 
scientifically - balanced in- 
gredients prepared in modern 
laboratories under medical 
supervision. 


Q. And I suppose doctors re- 


commend it? 


. Not “doctors,” please! The 


Medical Profession endorses 
it. 

Modern medical science ac- 
claims it? 


. Precisely! You're beginning 


to get the idea. 


. It is making history? 
. | would say, rather, that with 


its inception another page of 
medical history is writ. It is 
the discovery of the age. 


. 1 say, that takes a bit of 


believing doesn’t it? 


. I, too, was sceptical until a 


friend told me of _ this 
amazing cure. 


. Really! Where can I buy it? 
. My dear fellow, you don't 


“buy” things. You acquire 
them, you become a proud 
possessor, you join the 
happy ranks of grateful 
owners. 

Yes, of course. I'm beginning 
to understand your language. 
But Mr. Belvedere, wouldn't 
it save a lot of time and 
effort if, once in a while, you 
simply said, “This is a good 
thing, buy it?” 

Good heavens, man, nobody 
would believe it! 


Q. Do you mean you must use 


these clichés? 


. Definitely and indubitably. 
. An advertising would not be 


advertising without them? 
No. Always look for the 
authentic platitude in every 
advertisement. None is 
genuine without these es- 
sential clichés. 
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ADVERTISER'S WEEKLY 


Features that pull — 12 


In this series — lightly, for we have seen no need 
to hammer the big drum — we have mentioned a 
number of regular features in The Daily Telegraph 
which PULL from the advertisers point of view. 
They have been pulling all the year. 

Now, whether you have hitched your waggon to 
them or not, they all combine to wish you a 
very happy Christmas. 

They will be pulling even harder next year ! 


The Daily Telegraph 


is the paper people trust 
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¥ Smiling Through (Csicansnos) DY Me/ ™ 


THE GIRLISH 
GIGGLE 


THE BOOMING 


THE FLASHING 
FANGS 


THE GRUESOME 


THE INGRATIATING . — GRIN 
GRIN — 


THE THE 
FLUTTERY FAWN LABOURED THE 
LEEK SELF-CONSCIOUS 
SMIRK 
A recent issue of © trizona Progress,” published by the it gave eight classifications of P.R. smiles. We liked 
! Binet La CS CSS” CUme 


| Z 
| ge Za, JA gus YU 
Za Vy ( | 
. AS Zp | WA (aS) 
| GNA | ( 7 | 
; : we), 5 "a a Zé Y. } 
i | . 2 
2 (A a, Ss is Ee BELLOW | 
— Y oT) 
| ; Z y' - 4 4 
ST § 7 re 4 
| _ : .. MI] 1 : 
; | : wee ) 4 \ iL eS 
a Ce Me ~~ — ty | 
_ i | 
i _\“¢ Uy. Lat sf 
as m | 
ay - ea a 
Be hoe | 
., xt & 
a " 


DecemBer 18, 1952 ADVERTISER'S WEEKLY 


reads 
the Sunday 
Pictorial 


every 
week 


The Sunday Pictorial, with an average net sale of 5,046,640. 
goes into every third home in Great Britain. It is read by 
every adult member of the family during Sunday’s hour 
of leisure. It is read at breakfast, during the morn 
after lunch and in the evening. Advertisements a 

ain and again on the best advertising day of 

age of rising prices the Sunday 
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CLUBS’ 


CHRISTMAS 


REVEL 


Here begins a section in which the publicity clubs hold a 


Christmas Revel in print. 


This year “Advertiser's Weekly” invited the clubs to 
contribute to its Christmas Number. 


enthusiastic. 
got busy. 
used. 


Their humorists, versifiers and cartoonists 
Much more material was sent in than could be 
This and the following pages contain only a selection f 
of the contributions submitted. 

The Editor thanks all the clubs that responded to his 
invitation, and all the club members whose efforts have 
enabled their clubs to be represented. 


The response was 


The Publicity Club of 
LONDON 


ADVENTURES IN ADVERTISING 
By F. MURRAY MILNE 


NE imeident which | always 
( ) recall with amusement oc- 
curred when | was a very junior 
had 


rough 


copywriter in Glasgow. I 
been asked to make a 
pencil lay-out of an advertise- 
ment for the Aberdeen Press & 


Journal. laboriously and pains- 


= takingly lettered out the head- 


ne, the nameplate and so 


hut 


on 
was so intent on perfecting 
my lettering that | neglected the 
sense. The result was that when I 
proudly presented the lay-out to 


my boss, Donnie Sommerville 
(Sommerville & Milne, Ltd.), he 
burst out laughing, and asked 
me if | thought our clients had 
gone into the White Slave 
Traffic. 1 blushed and looked 
There was my beautifully lettered 
headline 

“THE GREATEST SALE OF 

LADIES EVER HELD IN 


ABERDEEN” 
| had omitted the word 
“Wear” after “Ladies”! Had 


that heading survived, | should 
think even the cautious Aber- 
donians might have rushed to 
bang saxpence! 
* * a 

Probably the most unusual 
piece of publicity that I have ever 
been connected with was an 
event which must surely have 
been “unique” in the truest 
sense of that very hackneyed 
word 

4 frend who hac a well- 
known monumental sculptors’ 
business was forced to give up 
the premises which his firm had 
occupied for many years in 
Sauchiehall Street, Glasgow, to 
make way for the building of a 
new hotel--the Beresford. This 
meant the loss of a very good 
site, and my friend saw no 
reason why he should not follow 


normal commercial practice and 
hold a “Removal Sale.” 

The result was that the citizens 
of Glasgow were surprised one 
morning to see in their news- 
papers an advertisement set in 
the shape of a cross, and headed 
“Tombstones at Reduced 
Prices.” Naturally, this was a 
very good editorial story and 
perhaps for the first time in my 
career | was able to develop 
this angle. In an interview one 
of the members of the business 
told a reporter a number of 
remarkable and unusual inci- 


dents—such as the case of the 
man who, although in very good 
health, called in to order his own 
tombstone because he believed 
in having all his affairs com- 
pletely settled. 
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Best Wishes . 
i, for Christmas and 
the New Year 


E. H. HULL 
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| 


WHICHEVER WAY YOU LOOK AT IT... | 
we wish you 

A VERY HAPPY CHRISTMAS 
AND A SELLING NEW YEAR 
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The HULL Publicity Club 


wy 
B.A.N.G. 


(Bridge, Advertising, Newspapers, Golf) 
Hints on How to Play the New Royal and 
Ancient, or Contract Bridge and Other 
Matters Simplified 
BY J. W. HALLOWELL 
Illustrated by Ron Simmons 


T is better to know the lie of 
the land before starting to 
play the game. For this reason 
certain conventions have been 


1. When within reasonable 
distance of the green the 
Approach Forcing System 
should be used. A player 
should be strong in Clubs, 
especially Advertising Clubs 
(Hull for preference) before 
using this convention. 

. The Two Club Convention 
has few devotees outside 
Scotland. Most players 
prefer to press a caddie into 
a single column to carry a 
bagful. 

. Informative Calling. If two 
hearts have been advanced 
in the run of the play, the 
correct response is Fore. 
This is sometimes known at 
the Informative Double, a 
case deeply etching out the 
leader 


. When bunkered in a rough 
lay-out half sticks, or even 
sticks, are useless. The 
correct call is always a 
spade, which is sometimes 
doubled according to the 
prowess of the caller. 

. A Psychic Bid generally 
known as a Hazard, or a 
shot in the dark room, at 
random. 

. When driving from the tee 


Psychic Bid 


t 


* 


a Grand Slam should al- 
ways be tried for. A Little 
Slam is sufficient for some 
greens. In other words, 
address the ball in a top 
right hand position, and 
hatch, match and dispatch 
it. 


. The spoon is only used by a 


twosome on a moonlight 
night in a solus position, 
behind a 65 screen with a 
stipple. 


. If the game is being played 


for stakes, plenty of Brassies 
necessary, but always en- 
deavour to play a stone 
certainty type of game, on 
a strict 10 per cent commis- 
sion basis. 


. Ifa player shows a tendency 


to slice he should be 
taught to cut properly 
before each round. Other- 
wise he may be classified 
as a printer's error. 


. The player winning the 


hole by a trick holds the 
honour. Anybody holding 
five honours with four to 
play is disqualified. The 
best process is first to issue 
your opponent with a re- 
verse dummy. 


. Casual water is generally 


supplied by dummy from a 
syphon to the mutual bene- 
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The HULL Publicity Club—<continued 


B.A.N.G. continued 


fit of the foursome, whose ss, bo il 
designs are on the bar. a ie 

There are positive proofs of , te) 

this. SFT} 7 
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“Two Down” 


PY ? 
12. When the player arrives at KNOCKING COPY ¢ 


the 19th Hole a good deal a B 
depends upon his forme. If Member C. G. Terry contributes the above cartoon which treats 
one up avoid the Stop 


Press Method of getting with topical whimey a subject on which advertising men as 
two down. well as butchers are liable to be “snooty” 
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Aerial Photograph of a portion of Southport and the Marine Lake 
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The SOUTHPORT VISITER 
Series of Newspapers 
Send Christmas Greetings To All Their Friends 


SOUTHPORT VISITER » SOUTHPORT JOURNAL » CROSBY HERALD - BOOTLE HERALD 
Head Office: 28-32 TULKETH STREET, SOUTHPORT London Office: 134 FLEET STREET, E.C.4. Tel. 7620 
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prom 


W. E. TOMLIN 


and the advertisement staff of the 


NEWS CHRONICLE 
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The Publicity Club of 
NOTTINGHAM 


To see ourselves as others see us— 
how deflationary this can be! But the 
Christmas spirit may induce forbear- 
ance. This is how Maurice Mosley 
sees the officers and committee of the 
Publicity Club of Nottingham. They 
are really, we hasten to assure 
readers, quite a jolly crowd and not at 
all frightening when one meets them. 
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Laft to right: bach row, 
Charles Pearce, Reg. 
Wright, Mr. Daniels, 
Frank Cragg, Denis 
Astill; front row, Geor 
Parker, Maurice Morley 
(the culprit), Gordon Pratt, 
Tony Gorman, Tom Jobn- 
son. In the middle, Edythe 
Green, bon. secretary. 


Greetings and Good Wishes 
to All 
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i “What did I tell you, Strato? Demonstrations are all very 
HS well, but in Yorkshire they won't even look at a thing until 
he they've seen it advertised in the ‘Post.’” 

ae! (The “Flying Saucer” recently reported over Yorkshire by experienced 
observers was not noticed by the general public.) 


Seasonal Greetings from 
THE YORKSHIRE POST 


and the 


YORKSHIRE EVENING POST 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO. LTD., LEEDS |. 


TEL. 32701 c# 
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—and good business from | 


%*% This goodwill poster, now appearing on our sites, is on] 
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1 5,000,000 ‘christmas Shoppers 


view to 15,000,000 people in 320 towns of Great Britain and Ireland 
David Allen & Sons Ltd., 7 Buckingham Palace Gardens, London, $.W.1 
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GREETINGS 


Se 


From the 


WANDSWORTH 
BOROUGH 
NEWS 


| the paper for... 


PUTNEY 
ROEHAMPTON 
SOUTHFIELDS 
WANDSWORTH 
EARLSFIELD 


CLAPHAM 
JUNCTION 


ETC. 
Head Office: 


144 WANDSWORTH HIGH STREET, S.W.18 


Teleprone: VANdyke 4226-7 


| ANTIQUE: 


Decemper 18. 1952 


The Advertising Club of 


OXFORD 
uf 


Some Terms Used in Printing 
as defined by 


E. KINGSLEY BELSTEN Founder and Vice President 


SMALL CAPS: found in 
Crackers (5/- box). 

LARGE CAPS: found in 
Crackers (15/- box). 


CASE: Parking place for the 
empties. 

LARGE POST: Christmas Mail. 

Grandfather's 

whiskers. 


| BOX: For Postmen and Dust- 


men at Christmas. 
SUPER CALENDER: 
Moore's Almanack. 
PROOF: Something to do with 
the Pudding. 


Old 


PULL: Method of disintegrating 
Crackers. 

TWO-COLOUR JOB: A hefty 
bruise, acquired by Dad when 
he fell off the steps while 
making-ready. 

MAKE-READY: Hanging up 
the Mistletoe. 

POINT: Don’t, it’s rude. 

QUIRE: A place where Carols 
are sung. 

K&&&&&&&&: Clasp ‘ands 
for Auld Lang Syne. 

OUT OF SORTS: The morning 
after. 
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The Publicity 
Club of 


GLASGOW 


Floreat Glasgua 


Exvery Friday, to the Grosvenor 

| Glasgow admen wend their way; 

| To the Club, the Glasgow Pub Club, 
“What's the speaker like to-day?” 


4 


Reps and agents, printers plenty, 
: dvertisers even (a few); 

0 do with ad lvertising. 
joes Willy do?” 


~via just what « 


Come to eat the lunch provided, 


Maybe good, and maybe not 
Come to natter, co 
“What's 


me to chatter 
this new account they ve got?” 
Grey beads in the House of Lords, 
Nodding, ere ibe time 1s ont. 

below the salt 

one about .. 2” 


Younger bead 


“Have you beard ti 


Ait the top our President 
(never Chairman 
Introduce the speaker, saying 

2 be’ s come up from London too?” 


rises to 


Speakers polished, speakers halting, 


Speakers earnest, with a “line” 

Subjects light, and cubjects solid. 
“That's bis view, but I'll keep mine.” 
Glasgow admen, wong EVD 

Meet in amity, an 
Foster strength in “Advertis sme 

Our ¢ ut game, you know.” 

JAMES T. JACK 


BRISTOL 


& WEST 
Publicity Club 


A - 
LOST, STOLEN, OR STRAYED 


A thick- set, putea Gta 
Believed to be wandering in Stretford Place - 
Oxford Street area Possibly stil) weari 

ld alo ool dase, “Bristal and 


when called or can be attracted hy offers of 
d refreshment - but beware of possible 
— t; & pees 
namy Brista frends 


Congratulations and best wishes 
to Mr. E.W. Attenboreugh, until 
recently Publicity Officer, South 
Western Gas Board, and Chair- 
, man, Bristol and West Publicity 
— on his appointment as Sales 


Group Sales Ltd 
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PROCESS ENGRAVERS 
ADVERTISEMENT TYPESETTERS 
PHOTOGRAPHERS - ELECTROTYPERS 
AND STEREOTYPERS 

HEAD OFFICE: STANDARD HOUSE 
FARRINGDON STREET - LONDON E.C.4 


clients we extend 
when in London, 
at first hand the 

ulable at our Main 


— facilities covering all 


& 


hanics of advertising. 


ALSO AT BIRMINGHAM. BRISTOL-LEEDS-LIVERPOOL-MANCHESTER-NEW( ASTLE AND OXFORD 
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The Publicity Club of 
NORWICH and NORFOLK 


ag 
Handsome “lads” and one fetching lass! 
Here are the officers and committee 


members as seen by the Club's talented 
cartoonist, Clare. 
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~~ 4 


PUCCIO OOOO 


+ 
Best wishes for a Merry + 
Christmas & a Happy New Year |x 

Ce 
from + 

Outdoor Publicity Limited + 

37 OLD BURLINGTON STREET, W.1. REGENT 4286 + 
+ 
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Every weekday except CHRISTMAS 


(and Bank Holidays) 


Industrial Advertising in 
THE FINANCIAL TIMES 


reaches Top Management certainly 


aie ey, 
een. — 


- ~ 


/ ~ yew YEAR MEMO NY 


/ More than ever, wen ; 
| who mean business will read j 
\ THE FINANCIAL TIMES 4 


; 4 
ie IN <encs OP 


A Happy C bristmas and 
a Prosperous New Year to everyone 


from SIDNEY HENSCHEL 


ADVERTISEMENT MANAGER, THE FINANCIAL TIMES, 72 COLEMAN STREBT, E.C.s 
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NEWS 7: WORLD 


Britains paper 


30-BOUVERIE STREET-E:-C:4 
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The 
REGENT 
ADVERTISING 


CLUB 
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' Readers who may help to 
} organise rural junketings 
' may like to note this happy 
| idea, depicted by member 
)} WALTERS PAGE. One 
| suspects, though, that he 

mav have been suborned by 
) detergent manufacturers to 
} leave out the foam! 
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Forei gn 
Correspondence 


BY - T. G. HARTSHORNE 


XPORTADS 
LONDON. 
July 7th 1952 


T HOLLERLAUDBURO 
' KLOTTSALI 
 FINGERINIA 


? 

> Dear Sirs, 

+ Our chent the Glido Cycle Co. is exhibiting at NATZIONEN 

’ CIRKUSSFIKLE FORDIE ENDIER KUMALL YEFAYTHFUL, 

) which we understand is the local cycle show in KLOTTSALL 
August 4-§ 

To tie up with this our clients wish to take an 8 in. d.c. in the 
KLOTTSALL daily "KLOTTSALL BATTES’. We understand the 
cost of this to be 10,500 Inflatores (£1 19s. 64d.). 

Copy and layout will follow. 

Yours etc. 
XPORTADS 
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HOLLERLAUDBURO 
KLOTTSALL 
FINGERINIA 


XPORTADS July 14th 1952 


LONDON 


Dear Sirs, 

We are pleased to tah 
the business by adver! 
In Fingerimia the 
bicycles selling. We ! 
under separate sheltc 
well your chent to b 


our cents Glido Cycles and give them 


1¢ very good opportunity for lots of 
epared a schedule and are sending this 
opies of chosen papers. This will help 
exhibition. 
Yours honoured friends 
HOLLERLAUDBURO 


XPORTADS 
LONDON 


. 
HOLLERLAUDBURO July 28th 1952 


KLOTTSALL 
FINGERINIA 
Dear Sirs, 

The shipping company to-day delivered the crates of Fingerinian 
Journals. We studied your suggestions with iaterest. 

As however 200,000,000 Inflatores is more than our client spends 
in the entire world we cannot proceed with this scheme. 

We note that ‘KLOTTSALL BATTES'’ is read only by Company 
Directors, Trade Union Leaders, and Contact Men. Please therefore 
use alternative suggestion ‘DIE MUEKRAKER’. 

Copy and layout will follow shortly. 

Yours etc. 
XPORTADS. 
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HOLLERLAUDBURO 
KLOTTSALL 
FINGERINIA 

August 2nd 1952 


XPORTADS 
LONDON 


Dear Sirs, 

We have at last the layout received and must say our horror at 
the picture. This is not the sort of girl that will appeal in Fingerinia. 

As time is less we are use a picture which has more the sex of 
Jane Russell. 

Also the ‘Ask for more details’ is made bigger. 

Your honoured friends 
HOLLERLAUDBURO 
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HOLLERLAUDBURO 
KLOTTSALL 
FINGERINIA 

August 6th 1952 


XPORTADS 
LONDON 
Dear Sirs, 
Further to your telephone, we repeat that we are sorry that your 
clients have been drowned with requests for the Jane Russell picture 
and further details. 
Fortunately all import licences for cycles have now been cancelled. 
Yours friends 
HOLLERLAUDBURO 
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ADVERTISER'S WEEKLY 


of the 
Season 


to all our Advertisers 
and their Agents and 
Best Wishes for 1953 


THE SCOTSMAN 
WEEKLY SCOTSMAN 
EVENING DISPATCH 


THE SCOTSMAN PUBLICATIONS LTD. 
Nerth Bridge, EDINBURGH 


ASHTON-UNDER-LYNE 


REPORTER 


GROUP OF WEEKLY 
NEWSPAPERS 


13 Papers published under 
one Proprietorship from 
one Office 


98,365 


NET SALES A.B.C. 


Head Office London Office: 
Market Square Cc. P_R. Crane. 
Ashton-unde 44-45, Fleet St., E.C.4 
Tel. Ash 183! Tel. Cen 6820 
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The Publicity Club of 
PORTSMOUTH & SOUTHSEA 


hg 


‘QUID PRO QUO’ 


Member M. D. FOREMAN contributes a side- 
splitting story about a man who was asked to 
lay on publicity for a circus. He describes the 
kind of zoological nightmare from which some 
of the most abstemious advertising men are 
liable to suffer during the festive season. 


T was the morning after the 

night before, and you know 
what that means. I was gazing 
moodily out of my second floor 
window when suddenly I saw a 
giraffe gazing in. My first 
reaction was “impossible,” but 
I realised that a giraffe’s neck is 
so far off the ground that it 
wasn't impossible at all; only 
incredible. 

So I looked at the giraffe for 
a minute or two, and for a minute 
or two the giraffe looked at me. 
Becoming bored with this, he 


| began to consume all the bulbs 


in my window box. While this 


| was going on, I heard a terrific 
| scuffling on the stairs; then 


suddenly the door of my office 
burst open as though it had 
been kicked by an elephant. As 


| indeed it had, for in humbered a 


baby one. He was followed by 
a fat, red-faced man, wearing a 
shiny serge suit and an appal- 
ling yellow waistcoat. He was 
leading a lion cub, as big as a 
St. Bernard dog, on a chain. 

“Are you Bertie Brown?” 
asked this strange apparition. 

I stared at him. 

“I'm beginning to wonder who 
Iam,” I replied. “But I think so.” 

“I am the great Signor 
Rivoli,” he said, gazing at me 
as though he expected a hand- 
clap. 

“Oh,” T said. 

“You don't mean to say 
you've never heard of me? You, 
an alleged publicity expert.” 

I confessed I hadn't, where- 
upon he said that was the 
unkindest cut of all. He went 
on to explain that he operated 
the world’s most famous circus. 
“In those little countries of 
Eastern Europe,” he went on, 
“they have been settling up 
fresh dynasties so there can be 


some more crowned heads I can 
play before.” 

The Signor halted in his 
discourse to call his baby ele- 
phant to order. Young Jumbo 
was endeavouring to locate a 
bun on the person of my lady 
Secretary; and she was finding 
his attempts to discover her 
pockets embarrassing, to say 
the least. 

“Now listen,” said the Signor, 
“I've brought my world famous 
circus to this one-horse town of 
yours, and I want you to lay on 
some first-class publicity.” 

I noticed an odour of the 
distillery about Signor Rivoli. 
Mind you, I'm not suggesting 
he'd been drinking. But if he 
hadn't, he could have brought 
an action for slander against his 
breath, and secured heavy 


damages. In the meantime, the 
lion cub was getting a little too 
close to my ankles to be 


The giraffe began to consume 


the bulbs in my window box 
...» then there was a terrific 
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ADVERTISER'S WEEKLY 


“Games & Toys” 


TOY TRADE’S LEADING 


Reaches the principal buyers and distributors of Toys and 


Kindred “ines throughout the world. It is 
from cover to cover by every section of 


perused 
Toy Trade. 


PUBLISHED MONTHLY 


Unsolicited Bouquets 


" For your information, all the advertising we have done in the past through 


* Games and Toys, che results have been expense has 
J. W. Potli—Polly Ploybolls Ltd, Radcliffe 


been justified.” 


"1 don't know when we have seen as fine an example of trade journalism 
at ite best and | think che British toy industry can well be proud of the 
splendid job you and your associates on * 


W. Voorhees—"* Playthings * 


& Toys’ are doing.” 
* Tey Trade jour New York, US.A. 


We have recerved such a tremendous response from our advert appearing 
in your journal that we oe oom unable to cope with the orders on hand 
W Dawson—Hussey 


Dawson Ltd., Birmingham, | 


"We are pleased to report that our advertisement in ‘Games & T: 


has met with considerable success." 


A. Groves—C. & G. aS ee 


The originals of these and many other similar letters can be 
inspected at our office. 2 


Send for Specimen Copy and Rate Card tw :— 
H. RICHARD 


Publishers of ‘* Games & Toys” 


SuimMMOWN S 


LIMITED . 
30-31 KNIGHTRIDER STREET - LONDON - E.C.4 


Telephone: CENtral 1641 & 7934 


* “Games & Toys” Year Book 


“BRITISH PLAYTHINGS OVERSEAS” Quarterly Export Review 


PUBLICATION 


The 
_ Season's Greetings 
; to all our 


Advertising Friends 
* 


“RICHMOND HERALD” 

“BARNES & 

MORTLAKE HERALD” 
MEMBERS OF AB 

70 SHEEN ROAD 

RICHMOND, SU? EY 


P. Moon 
and 
H. R. Tadgell 
send to all their 


friends the 
SAME OLD 
CHRISTMAS 


GREETING 
from 
134 Fleet Street 


E.C.4 
Central 6329-39? 3 
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The Publicity Club of Portsmouth & Southsea 


‘QUID PRO 


QUO’ continued 


comfortable. I ventured to 
point this out to the Signor. 

“Don’t you worry,” he said. 
“Prince is fond of humans.” 

“I'm glad to hear that,” I 
replied. “I was afraid he might 
bite me.” 

“I dare say he will,” came the 
reply. “I said he was fond of 
humans, didn’t I?” 

This must have been a stage 
gag of his, for he threw back his 
head and roared with laughter. 
Believe me, he'd so many gold 
teeth in his head, that with gold 
at 168/- an ounce, I felt tempted 
to hit him over the head with my 
ebony ruler and make myself a 
fortune. But I didn’t, and 
listened to his further remarks. 
His proposition was that I 
arrange all the local publicity 
for him. In return he would 
bring all his animals to my 
office where they could be 
photographed. I could then 
claim, in future advertising, 
that even the world’s most 
famous animals sought out my 
services. 

“You aren't paying anything, 
then?” I inquired. 

Signor Rivoli’s look was a 
withering one. 

“Pay you. I should jolly well 
say not. Why the publicity you 
get will be worth the wealth of 
the Indies.” 

The long and short of it was 
that I agreed, and laid on the 
required publicity for “The 
Greatest Show on Earth.” And 
a week later, Signor Rivoli 
brought down his animals as 
promised. The first arrivals 
were an ostrich, a performing 
seal, the lion cub, and two 
performing dogs. One of the 
dogs laughed and the other one 
howled; and the Signor had 
suggested that I give the laughing 
one some of my catalogues to 
read, and the howling one a 
copy of my price list. 

We started off well enough. 
The Press photographer was 
there, and he poised his camera 
to take a shot of the seal balanc- 
ing my typewriter on his nose. 
Unfortunately, however, the seal 
chose that moment to let the 
typewriter drop. The photo- 
grapher put down his camera in 
order to get another plate. The 
instant he did so, the ostrich 
swallowed the camera. That 
was awkward, as there were no 


means of recovering the camera, 
at least, not for some consider- 
able time. So, grumbling a little, 
the photographer set off for his 
office to get another one. 

Just as he was about to 
descend the stairs, two full 
grown elephants came lumbering 
up. They were nearly halfway 
when, with a rending sound, the 
staircase collapsed, and the two 
elephants vanished through the 
floor. You could hear them 
trumpeting down in the lower 
regions, and an ear-splitting 
crash suggested that they had 
broken down our next door 
neighbour's wall. It's fortunate 
that he’s in the insurance 
business, and presumably has 
ample cover. Meanwhile, the 
photographer, with myself, and 
the animals aforementioned, 
were marooned up aloft, where 
we were shortly joined by 
Signor Rivoli, who reached us 
by shinning up the giraffe’s 
neck. The giraffe, and the rest 
of the animals were outside, and 
as they couldn't get in because 
the staircase had gone out of 
business, were kicking up a bit 
of a schemozzle in Commercial 
Road. I pointed out to Signor 
Rivoli that the Police would be 
getting a little annoyed. 

“Don’t worry about the 
Police,” said the Signor. 
“They've got something better 
to do.” 

“I doubt whether they have,” 
I pointed out. 

“You come over to this 
window, then, and take a look,” 
he replied. “The Bengal tigers 
have just got loose.” He leant 
out of the window and shouted 
encouragingly to a Police 
Inspector who was straddled on 
top of a lamp-post, “It's 
nothing to worry about. Those 
tigers wouldn't hurt a fly.” 

“Is that so,” shouted back the 
Inspector, “Well, I'm no ad- 
jective fly.” 

Well, the whole business was 
a bit of a shambles, and | 
pointed this out to Signor 
Rivoli. 

“You don't want to worry 
about that,” said the famous 
man, preparing to return the 
way he had come, “judging by 
the work you did for me, you 
don’t need publicity to keep 
your firm going. You need a 
ruddy miracle.” 
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ADVERTISER'S WEEKLY 


107 FLEET STREET, 


Greetings from the most 
widely circulated journal in 
the trade. 

Start 1953 by using it regu- 
larly for your advertising. 
Send for Advertisernent Rate Folder 


The only journal with a 5-figure 
fully-paid circulation (A.B.C ) 


qrrastk 
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NATIONAL NEWSAGENT 


BOOKSELLER STATIONER 


LONDON E.C.4. TEL. CITY 2604 (4 lines 


I 
URGENTLY 


! WANTED 


Your 


SCRAP METALS 


ELECTROS - STEREOS 
ZINCOS - HALF TONE 
COPPER - BRASS 
PLEASE SEND or LET US COLLECT 


BEST PRICES PAID 
IMMED!ATE veer SETTLEMENTS 


HARRISON’ S 


METAL SMELT AND REFINERS TO THE PRINTING AND 
ALLE RADES FOR OVER FIFTY YEARS 

E. J. HARRISON LTD. 

MILL GREEN ROAD - MITCHAM 


123)-1881-4054 Telegrams : Destroying, Miccham 


FOUNDRY 


Telephone Mi 
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The Publicity Club of 
LEEDS 
THE SONG OF THE ‘&’ 
(Sent in by C. Roderick Gallant, Chairman) 


Of all the types in a printer’s hand 
Commend me to the ampersand, 
for he’s the gentleman (seems to me) 
Of the typographical companie. 
O my nice little ampersand 
My graceful, swanlike ampersand! 
Nothing that Cadmus ever planned 
Equals my elegant ampersand. 


Viany a letter your writers hate, 
Ugly O, with bis tail so straight, 
X, that makes you cross as a bear, 
and Z, that helps you with “zounds” 
But my nice little ampersand, 
My easily dashed off ampersand; 
“Any odd shape folks understand 
To mean my Protean ampersand. 


40 swear. 


Nothing for him thats starch or stiff; 

Never he’s used in scold or tiff; 

State epistles, so dull and so grand, 

Vustn’t contain the shortened “and.” 
No, my nice little ampersand, 
You are good for those who're jolly and bland; 
In days when letters were dried with sand. 
Old frumps wouldn't use my ampersand. 


But he is dear in old friendships call, 
Or when Jove is laughing through lady scrawl, 
dine <> have bachelor’ 5 fare,” 
“Come <> I'll keep you a round & square.” 
Yes, my nice little ampersand 
Must never into a word expand; 
Gentle sign of affection stand, 
Vy kind, familiar ampersand. 


“Come 


ee Reeaeeeeeweewe ee 2 & & 


The Publicity Club of 
SHEFFIELD 


is represented by a cartoon from member BILLIN 


Billing 


“Tha't reight Bill, this blinkin’ cold weather gets yer dahn” 


1982 
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The only official dinectairy of FBI ee in 


aa Pika 


nF 


day-to-day use by 10,000 Buyers « Importers 


The FBI RecistTer is accepted throughout the world as 
the annual reference book which provides an immediate 
answer to overseas buyers’ problems in finding sources of 
supply. Its 1,000 pages of authoritative and fully indexed 
information list the products and services of 6,500 member 
firms, their Head offices, branches, associated firms, trade 
names, etc. In addition to extensive usage by the world’s 
buyers and importers, the distribution includes Commercial 
Attachés, Trade Commissioners, Chambers of Commerce, 
technical reference libraries, etc., raising the effective 
readership well above the actual circulation of 10,000. 


The 1954 FBI Recister is the most comprehensive and 
economical export advertising medium available to FBI 
Members. In its fully cross-referenced advertisement 
section the choice of the discriminating overseas buyer is 
directed to those manufacturers providing extra data and 
illustrations showing the design and quality of their goods. 
This advertisement section is a unique shop-window for 
every British product and service—colourful, informative, 
and under constant examination by the leading buyers in 
every country. See that your products are adequately 
represented by this world-wide salesman. 


= 


1954 Edition in active preparation 
Book your space NOW 


Published for The Federation of British Industries by 
ILIFFE & SONS LTD., DORSET HOUSE, STAMFORD STREET, LONDON, S.E.1 


WATERLOO 3333 (60 LINES) 
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A film producer’s pipe dream 


Decemper 18, 1952 


came true 


For four years Douglas Clarke and a film unit have been 
“on location”, They have watehed, through the lens of 
their camera, a dream coming true: the growth of a huge 
industrial empire of pipes, towers and weird-shaped vessels. 
Now this empire Shell's Stanlow refinery is complete, and 
Clarke's film record of men’s endeavour in its erection makes 


New sponsored films reviewed by Paul Nugat 


a fascinating story of its growth. 


OUR years ago, Shell 

turned a young film direc- 
tor, Douglas Clarke, loose on a 
stretch of marshland. The land 
near Ellesmere Port on the 
Manchester Ship Canal was 
designated to be the new 
Stanlow refinery. 

Mr. Clarke's film unit had the 
kind of unrestricted brief which 
is the lot of few film makers. 
They were told to stay on the 
Stanlow location until the last 
piece of scaffolding had been 
removed and the refinery was on 
stream. They were to record a 
visual impression of the four- 
phase growth of the refinery in 
terms of technicians and men, 
supervised and supervising. 

The four-year assignment has 
been a rewarding labour. For in 
the Stanlow Story, Shell have a 
strong favourite to win film 
awards in 1953. 

Its first and outstanding merit 


sailed by the most inclement 
weather, the job of construction 
goes ceaselessly on; chins grow 
stubbly in the keen air of a 
Saturday night, when for one 
night only the railway service is 
diverted to allow a bridge to be 
put in where the day before the 
railway embankment stretched 
unbroken. Foremen’s hands tap 
out signals to crane drivers rais- 
ing 240 tons of plant in one lift. 
Throughout a hundred different 
activities there is no fuss and no 
rehearsal, no staging of activity 
for the benefit of the film unit. 
The camera is everywhere: 
among the tubular scaffolding at 
the top of the 340 ft. cooling 
tower, and underground with the 
borers punching holes through 
rock for the pipe lines. The 
visuals never fall short of being 
exciting. Yet, one might be 
mesmerised into forgetting the 
whole picture of the enterprise if, 
from time to time, the camera 
did not stand back and review 


This Shell photograph of a section of Stanlow refinery gives some idea 
of the material at Douglas Clarke's disposal 


ind if we may talk turkey for a moment, why not ease 


your advertising problems by securing for your message 


the largest and most attentive audience at to-day’s most 


economical rates 


Presburys Screen Advertising Service 
brings 


all, 


you 


pick of the Independent Cinemas (3,500 in 
the very cream of the trade) with a potential weekly 

000,000, 
the whole country, or any part of it, contact 


Pp 


audience of 


sy 


To make a really big impact on 


sburys right away. Meanwhile here's send- 
vou our best wishes for 1953 


phone: WHitehal! 360/ 


is its achievement in promoting 
the dignity of labour, skilled, 
semi-skilled, and unskilled. As- 


progress like a sea-gull from 
Ellesmere Port. ; 
The commentary plays a minor 


Complete production and distribution, service for all 
types of advertising films, filmlets (colour or mono- 
chrome) and slides at costs consistant with present day 
needs. 


S PRESBURY & CO. LTD. GLOUCESTER HOUSE, 19 CHARING CROSS ROAD, LONDON W.C.2 


Member of the Association of Specialised Film Producers 
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Sponsored film reviews—continued 


role, breaking in now and again 


| to inform the lay spectator of the 


sequence of development and its 


reasons. 


The music, composed by Ed- 
ward Williams, has originality 
and freshness. Running time is 
45 minutes. 


Dunlop’s new 
film policy 


ALL THROUGH the’ winter 
months, cycling enthusiasts will be 


| waiting with high expectations for 


Spinning Wheels. This film is a 
record of the main cycling events 
of the past year, both at home 
and abroad, sponsored by the 
Dunlop Rubber Co. and produced 
by Verity Films Ltd. 

It is the first time that another 
sponsor has adopted Shell's 
policy of providing interesting 
and entertaining films for the 
motoring public during the off- 
racing season. “Spinning Wheels” 
covers in 47 minutes the leading 
events and personalities of cycle 
racing. Amateur and professional 
racing, track and road racing are 
all covered. The illustrious Italian 
rider, Fausto Coppi, is seen win- 
ning stage after stage of the 
gruelling fortnight’s Tour de 
France. Reg Harris, Eileen Sheri- 
dan and a wealth of up and 
coming talent are seen in action. 

That this film has been made 
for the cyclist who knows the 
rules of racing is evident from the 
manner in which some of the 
races are started and run. The 
commentary throws no light on 
racing tactics. Looking  be- 
wilderingly at the Wembley 
six-day non-stop event, and the 
monotony of the smal] enclosed 
steeply-banked track, the less 
enthusiastic cyclist can be excused 
for thinking that the _ sport 
attracts some queer disciples and 
performers. 


Change from 


peddling Pool 


A GARAGE MAY have a good site, 
a keen staff, and all the modern 
appendages of a well-run estab- 
lishment, and still lose money. 

The Vacuum Oil Co. have 
stepped in with a film entitled 
Off the Record to show garage 
proprietors in this predicament, 
where the trouble lies, 

The film shows that enthusiasm 
in a salesman is not only not 
enough, but can drive the cus- 
tomer away. It also shows that 
the keeping of customer records 
is not the same as keeping a 
customer. 

The film deals with one garage. 
The forecourt salesman never 
misses a chance to sell a caller 
an accessory. But his persistency 
makes one sale only. He badgers 
the customer, never takes “No” 
for an answer and frequently 
makes sure that the customer 
does not return. 

The manager-owner keeps re- 
cords of his customer's schedules 
for overhauls. but after notifying 
them once without response, lets 
the matter slide. 

The right way of going about 


the running of a garage is 
brought out clearly in this 23- 
minute film, made by Verity 
Films Ltd. 


Outstanding air 
show exhibits 


THe SHect Firm Unit has made 
a selective film of the 13th Farn- 
borough air display. Instead of 
giving a complete coverage, they 

ve concentrated their cameras 
on the most outstanding exhibits, 
dwelling upon their most distinc- 
tive features and flight capabili- 
ties. 

The breaking of the sound 
barrier by the Hawker Hunter 
and D.H.110 is seen and heard, 
though the sound recording is a 
rather pale echo of the actual 
reverberation of the explosion. 

The Fairey Gannet, the Vickers 
Supermarine 508, the  four- 
engined delta-winged bomber, the 
Avro 698. the Princess flying- 
boat, the airliners Comet, 
Britannia and Viscount, are some 
of the aircraft the film covers with 
a thoroughness reminiscent of 
aircraft recognition study during 
the war. The flight sequences in 
this 20-minute film have a 
Calypso musical accompaniment 
which some people will like. 


Popular coal 
picture 


In a 20-minute survey of the 
post-war search for new coalfields 
and for more coal the National 
Coal Board has, in Under The 
Surface, sought to give a popular 
presentation of the role of science 
and technology in its work, 

Cinema audiences, for whom 
this popular science film has been 
designed, will find it stimulating. 

* * * 

ANOTHER COAL Boarp film deals 
with safety. It is intended for 
mining engineers and safety 
officers, maintenance men and 
mining students; the memory of 
three recent mining disasters 
together with the increased risk 
of fires from the introduction of 
mechanical coal getting provides 
the impetus for this competent 
production. Causes are analysed 
by scientists on miniature pilot 
plants and solutions offered to the 
causes of fire from coal dust, 
draught and the worn parts of 
conveyors. Producers were Data 
Films Ltd. 


For electricity 
students 


For sTUDENTS of electricity, 
from the age of 15 upwards, 
E.D.A. has produced four very 
useful films: Ammeters and Volt- 
meters (running time 12 minutes); 
Electrical Induction Cc 


(14 minutes); 
minutes); and Alternating Cur- 
rent and Power Factor (8 
minutes). 

All four films have been made 
by Merton Park Studios Ltd., and 
the invisible aspects of electricity 
are demonstrated by simple dia- 
grams from Wm. Larkins Ltd. 
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Projection Service— 


at your service 


16%. 0: 3D x 


INCANDESCENT OR CARBON ARC 
EQUIPMENT WITH OPERATORS 


FOR HIRE 


PORTABLE EQUIPMENT 
MOBILE FILM UNITS or 
DAYLIGHT CINEMA VANS 


for singlz shows or planned campaigns 


BRITISH FILMS LTD 


199 PICCADILLY, LONDON, W.1 
Telephone: Regent 2828/9 


You want the best shows 
—we give them 


TheSOUTHERN PUBLISHING Coltd. 


107 FLEET STREET LONDON EC4 
ARGUS MOUSE NORTH St. BRIGHTON 
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ACME SHOWCARD & SIGN CO., LTD 


Paragon Works Enfield Middlesex Telephone Howard 165 
\ London Seles Office . 9 South Molton Sc, W.! Telephone Mayfaw 029. 
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OF SPECIAL INTEREST TO 


COLOUR ADVERTISERS 


FIVE ENLARGED ISSUES OF 


“lady 


WILL BE PUBLISHED IN 1953 


SPRING NO. - - - - MARCH 2% 
CORONATION NO. - - - MAY 28 
SUMMER NO.- - - - - JUNE 25 
AUTUMN NO. - - - OCTOBER 1 


CHRISTMAS NO. - DECEMBER 3 


A limited number of colour pages avail- 
able in each issue. Early booking essential. 


Rates and availabie dates on application to 


MISS G. E. CARELESS Advertisement Manager 
39/48 BEDFORD St. STRAND, W.C.2. TEM avos 
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we don’t 
say we’re 
the cat’s 


whiskers 


That sort of claim gets you 


nowhere. What we do say is that as a direct mail 


agency we have roots but rio grass underfoot. And in 


case we've ever given you the impression we're a high 


falutin crowd that think of nothing less than ten-shot 


campaigns in six colours, let's say this 


At CL we 


lavish as much care and attention on the straight 


forward facsimile letter, list-building, addressing and 


mailing jobs as we do on those campaigns which bear 


our creative thumbprint. 


The fact is, now our old 


Headquarters at Publicity House is entirely devoted 


to production, we're going all out to give you a 


better than ever service for this type of work. It’s a 


point worth bearing in mind. 


CL 


About those roots—they go back 


to 1901. Our booklet THE DIRECT 


APPROACH shows how we've 


moved with the times. It's yours 
tor the asking. 


CHADWICK-LATZ LIMITED 


Alexander House 


Creators and 


hutors of Direct Advertising 


‘bury Avenue + wc? + Temple Bar 264 
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How to organise your 
own film shows 


PPHERE is considerable demand for efficiently organised 

film shows in factories, small villages and for a variety 
of special purposes. This outlet for sponsored films, already 
exploited successfully by some firms, is largely ignored by 


tne majority. 

One of the reasons is that the 
facuuues and audience are not 
laid on, sO that it May be neces 
sary lor ihe sponsor lo organise 
ine whole show himseil. 

A successiul fim snow needs 
carelul pianning aod attention to 
detail. Some poles On Whe sub- 
ject lrom Frogress (puolisned by 
tne Nauonal and Local Govern- 
meant Otlicers Association) will be 
ot assistance. [hey are sum- 
marised here. 

ine essenual preliminaries are, of 
course, a hall, projecuon equipment 
and 4 projccucnisi, ims, and an 
audience. ficre are some poms to 
waich in securing them: 

or room: While there s 
often litle choice, certain facilities 
are essenual. iAbere musi be ade- 
quate provision tor biacking the 
room oul. ibis must not interfere 
wilh venulalon ib ibe room. 
roots, tanugots and the like are 
likely to be overlooked. 
ticity supply must be checked, and 
the projecuionist should be taken to 
the hail to make sure that there 
are no snags to cause confusion at 
the time of the performance. If 
possible, control of the hall lights 
should be with the projectionist. 

Size of the venue is an important 
point. It is as unpleasant to have to 
sil (or stand) in congested conditions 
as il is to have the audience spread 
thinly over a vast nearly-emply 
auditorium. Attendance at a 
16 mm. show should normally be 
kept to 150. The seating arrange- 
ments should also be checked. 
While nobody expects upholstered 
armchairs at a non-theatrical film- 
show, every effort should be made 
to provide comfortable seats. In 
arrangin the sealing, provision 
should made for late-comers; 
ample gang-ways are worth while. 
Chairs should be staggered so that 
each member of the audience can 
see between the heads of the two 
people immediately in front of him. 
The screen should be high enough 
for everyone to see easily. A note 
on the programme asking ladies to 
remove hats avoids much em- 
barrassment. 

Ss a pro : Local cine 
or photographic firms often have 
these on hire (though, if the project 
is an extensive one it may be more 
economic to invest in the equip- 
ment). Local stores and large firms 
may also lend equipment they use 
for showing films to their staffs. 

If films are borrowed from 
libraries to make up a programme, 
the libraries want an assurance that 
adequate projection equipment and 
a skilled operator will be used. In 
any case, much of the success of a 
show will depend on its professional 


“slickness” so that _ technical 
efficiency is desirable from the 
organiser’s point of view as well. 


Selection and booking of films: 
The programme should not appear 
to be a succession of films selected 
at random The connecting link 
may be provided cither by a spoken 
commentary or by a printed leaflet. 
If there is no speaker gr compére, 


WHERE TU GET 
FILMS 
Where can one get films to 
build up the programme around 
the sponsor's own tim! Here are 
some suggestions: 
Central Film Library of the 
Central Office of Information. 
Aims of Industry Lid. film 
bureau (for industrial films). 
The Petroleum Film Bureau. 
Imperial Chemical Industries 
Ltd., film library... aod many 
others. 


it is a good idea to open with a 

magazine” fim having two or 
three short sequences on interesting 
and currem topics. This will allow 
the audience to settle down com- 
fortably and late-comers to find 
places without upsetling the main 
purpose of the sbow. 

Fulms should contrast with each 
other. If one is rather heavy wub 
factual information, it should be 
followed by a lighter one. If the 
programme consists of films only, 
the first half should end with a 
light quick-moving film leaving the 
main leature (presumably the spon- 
sor’s own films) for the second half. 

Some sources of films are listed 
on the panel on this page. 

Few people can take in, or re- 
member, more than two documen- 
tary films on one subject at the 
Same tme, or stand more than 90 
minutes of documentary films of 
any kind. Where the programme 
consists of films only, Pine mony it 
should not last longer than 75 
munutes, plus an interval, nor con- 
sist of more than four films, of 
which two only should be on the 
same subject, possibly with the 
addition of a cartoon or other 
lighter film. 

Where the programme includes an 
introductory talk or lecture, and a 
period for questions and discussion, 
the time may be extended to two 
hours—though it is better to have 
too short a programme that will 
leave the audience wanting more 
than to make it too long and leave 
them vowing “Never again!” 

Getting an a : It is a waste 
of effort to run a film show for a 
meagre audience. Generally speak- 
ing, Tuesdays, Wednesdays and 
Thursdays are tha best days. Avoid 
clashing with any special local 
events which may reduce your 
potential audience. 

A good means of obtaining an 
audience with the minimum of pub- 
licity is to invite local organisations 
to tell their members about it. If 
the show is suitable for young 

ople, details might be sent to 
ead teachers inviting them, their 
staff, and any scholars likely to be 
interested. 

Announcements in the press, leaf- 
lets and handouts distributed at 


council offices, throu ratepayers’ 
associations, and other channels, 
are useful 
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FATHER 


Christmas Greetings CHRISTMAS 
Reynolds News 


anda a Happy and : | celebrates its 102nd 


Christmas this year 


Prosperous New 


Year to you all 


* 
os Reynolds News hus 
/ : published regular!) 
M é A) | A through 6 reigns 
DISPLAY SERVICE 


6 CARLISLE STREET, W.1 
11-13 ROSEMONT ROAD, N.W.3 
GERRARD 8225/6 


— & ¢ 2 2 ¢.¢ 6 ¢ oS 


To all our friends 


GREETINGS 
& BEST WISHES 


to many successful cacdvertising 
campaigns because of it's DOUBLE SELLING 
POWER, attained by its popularity as a Sunday 


Newspaper plus its unique appeal to the vast 
CO-OPERATIVE market. 


REYNOLDS 
| NEWS 


extends cordial greetings to friends in advertising 
and wishes them continued prosperity during 
CORONATION YEAR, 1953 


from 


The Directors & Staff of 
G. STREET & CO. LTD 


110 OLD BROAD STREET 
LONDON, EC2 
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F. JAMES - ADVERTISEMENT MANAGER 
REYNOLDS NEWS - PIONEER HOUSE - WICKLOW STREET 
Telephone TERminus 6484 
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T A ALLAM (Managing Director) S$. &. CARTER P. WwW. FELTON R. H LAWSON 
54-60 STRAND WC? TRAFALGAR 4922-3-4 
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T is fortunate perhaps that 
Christmas comes but once 
a year. If it came more often, 
advertising people would be 
hard put to it to produce the 
necessary variations on the old 
basic Christmas theme. 
Looking at this year’s Christ- 
mas posters | have been forced to 
the conclusion that imaginations 


YARDLEY 


fer Chetan mas 


Yardley's design is a “blow-up” 
from a colour advertisement, 
although the design was produced 
with both poster and press in 


mina The desien and art work 
s | Miles Chance and the 
ster produced by Greenslades 


Reading It contains 27 
colours representing 39 printings. 


are already quite severely 
strained | have not yet come 
across the slogan “PRESENTS WITH 
a Furure.” nor indeed our 
whiskered friend “YOUR PRESENT 
Prosiem Sorvep.” but I note that 
several near relations (such as 
‘No Time Like THE PRESENT” In 
a watch advertisement) are still in 


STANDS FIRST 


AND FOREMOST IN 10WN 


AND COUNTRY 


STUART 
LEWIS 


seasonal employment 

Those who have not been 
through the mill of producing 
Christmas advertising might well 
regard it as a comparatively casy 
routine job. After all, the symbols 
of the season are numerous and 
well-known; it would seem that 
all one has to do is to select a 
suitable one and exploit it ii an 
apt and appealing way. 

The difficulty is, of course, that 
the symbols are not only well 
known but well-worn; and most 
of them have been done to death 
Year in and year out, thousands 
of advertising people find them 
selves exploring the same old 
avenue of thought and turning the 
same frustrating stones. 

It is not surprising, therefore, 
that while travelling up an 
Underground escalator, | caught 
a fleeting glimpse of Tur 
Lovectiest Guet cr Att” (Goya), 
only to be confronted a few yards 
higher by “THe Grier THAT wii 
se CHerisuep” (Beney Lighters), 
and a little further on by at least 
two other versions of the same 
thought. Nor can I reasonably 
complain because I have already 
seen cnough Father Christmases 
and snow-capped lettering (e.g., 
Kia-Ora) to last me till next 
December. Christmas is Christ- 
mas, and there it is. Indeed the 
advertiser who flouts the accepted 
conventions of Christmas is in 
grave danger of weakening the 
impact and appeal of his adver- 
tising 

One brave attempt to give a 
new twist to the gift angle is to 
be seen in the y ardley poster 1 he 
bottles of perfume and boxes of 
soap are shown as reflections in 
the coloured glass decorations on 
a Christmas tree. Inevitably the 
illustrations are rather smal] and 
they happen also to be rather in- 
distinct, but nevertheless the 
whole effect“is gay and a little 
unusual The wording “Give 
GENUINE DELIGHT GIVE SOMF- 
THING FROM YARDLEY POR CHRIST- 


TEMPLE BAR 2468 


112 HICH HOLBORN 


If Christmas came more often 


mas” tells the old story simply 
and clearly and has a usefu! im 
plication of “quality.” 

Less effective is the St. Marti 
job, which merely carries the bold 
message “CHRISTMAS IS BETIER 
wirh St. MARTIN MINCEMEA! 
displayed against the standard 
silhouette of spiky branches, This 
is an adequate reminde; job bu' 
to my eye it lacks the warm! 
and interest that would give onc 
a pleasant feeling about the 
product 

What happens, on the other 
hand, when the ideas Man ove 
taxes his ingenuity and lapses 
into mental acrobatics? We tend 
to get och half-teasing . ad| nes 
as “On 25-12-52, Grve 11 
We also get * ‘A Merry la 
MAS AND 365 HAPPY DAYS WITH 
365 HANDKERCHIEPS,” with th 
final “365” contorted to represen 
the facial features of Father 
Christmas And it makes us long 
for a hice plump robin or a few 
jolly snowflakes. 


* 

ATURALLY enough _ the 
i best Christmas advertising 
comes from those who publish 
good stuff at normal times and 
who seek to maintain their high 
standards Hennessy continu 
their excellent series with the S: 
Bernard dog trotting along behind 
a Father Christmas who 1s carry 
ing a large plum pudding. The 
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headline is “WHAT POLLOWS A 
CurtstMas Dinner?” This is not 
perhaps the best of Hennessy 
posters, but it does draw attention 
to the Christmas use of brandy 
in a breezy, unpretentious way. 

D. H. Evans have produced a 
first-class job in their “Shopping 
Wise” series. Here, as one would 


expect, the design is ingenious, 


Continued on page 56, 


~~ 


HENNESSY 
+ Brandy ths: insde Cognac iamox: 
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Hennessy produced another little 
dog .. . and Austin Reed a minor 
“tour de force.” 


FOR ENTERPRISE 


ORIGINALITY & EFFICIENT 
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Generel Manager: GL. McLELLAN 
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£750 in prizes 


The colourful voice of the 
poster is heard above the 
clatter of traffic and the hum 
of industry. In shopping 
centre and busy thoroughfare 
the cheerful, brightly 
coloured poster attracts the 
eye of every passer-by. Its 
colour is irresistible, its 
selling power incalculable. It 
you think you can design a 
poster illustrating that theme 
you are invited to enter the 
International Poster 
Advertising Competition. 
There are prizes both 

for professional and non- 
professional artists. To get 
your Entry Form, which 
contains full details, fill in 
the coupon below. 


H. FORD, O.BE., Past President 


| London Poster Advertising Associations — — — 
« Londen, W.C1 


Application for Entry Form 


RONALD BROWNE, TD. 


ASHLEY HAVINDEN, OBE. 
A FM K HENRION, MBE. FS1A. GEORGE MILLS, President, 
» Advisory Committee. C. 8. WREY, Chairman, 
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_ The world’s posters, and 
their designers 


Two books in which W. H. Allner has had an important 
hand have recently been published: the first is a collection 


of 365 posters from 


from various countries in the world; the 


second a symposium on poster design. 


loternational 
by W oH 
and Alec 


Poster 1982 
Aliner (Zolikotes M 
Tran Lid London 


A considerable 
posters in the 


number of 
British section of 
this annual is devoted to the 
posters of London Transport. 
These are non-commercial posters 
and their selection does, to some 
extent, lay the editor open to 
criticism: It is one of the failings 
of many such reference works 
that they reflect too much art and 
too little advertising in the 
examples of advertising art that 
they choose A counterblast to 
this possible criticism is contained 
in the book itself Harold 
Hutchinson, publicity officer at 
London Transport, writes in an 
article 

London Transport posters,” he 
writes, “are not merely exercises 
in aesthetics or displays of state 
patronage. They are at all times 
designed to stimulate traffic. to 
guide traffw, and to give the 
public the fullest possible infor- 
mation 

Another point to note is this 
Many of the posters of other 
countries illustrated are up to the 
artistic standards of the L.T.E 
ones-—but they are, as often as 
not for cigarettes washing 
powder coffee 


Public information panels have 
Mounting them on a 


heen 
framed board is 


Posters Pitty artists and 
analyse ther approach. their methods and 
their solutions to poster design and 
poster advertising, cducd by W H 
Aliner (Rembold Publishing Corporation, 
New York, and Chapman and Hall Lid 
London, 68s.) 

Allner asked fifty artists to 
submit either an original poster 
or one or several of their recent 
posters “that they had been able 
to create free from any interfer- 
ence--the kind of freedom that, 
as artists complain, is usually 
absent. 


Artists 


deuaners 


and  designers—and 
Allner has produced many suc- 
cessful posters—are so often 
pre-occupied with this _ free- 
dom Yet when they have 
it, as many illustrations in this 
book show, the tendency of many 
is to abuse it, to forget the disci- 
pline of a good brief, to run 
wild into realms of technique and 
self-consciousness. How welcome 
to come upon the efforts of 
Donald Brun, Will Burtin, André 
Francois and a few like them! 
They use their freedom not io 
produce extravagance but to in- 
terpret the message simply, 
strikingly and yet differently. 
That, surely, is what the town 
planner, who contributes, means 
when he urges designers “to apply 
a greater degree of civic respon- 
sibility togtheir task.’ 


introduced by 
calculated to 


Sheldons Ltd 
facilitate the 


obtaining of sites for such announcements 


STUART LEWIS 
Continued from page 55 


well-organised and decorative; 
and unconventional colours are 
most happily blended The 
dominant figure in this poster ts 
a reindeer, but it is not the sort 
of reindeer that races through 
blizzards and lands on roof-tops 
with a sleigh-load of toys. It is 
a quaint creature whose antlers 
represent a candelabra, complete 
with lighted candles! 

Top marks are scored, as usual, 
by Austin Reed. Last Christmas, 
when they produced their charm 
ing sausage dogs dressed up as 
crackers, | wondered a little 
anxiously if they would maintain 
the same high standard at Christ 
mases to come So far my 


anxiety has been unfounded 
hey have done it again. 

What have they done, in fact. 
18 tO create a new symbo! of their 
own, which can best be described 
as a “Father Christmas Tree.” 
The top half of it is a Father 
Christmas whose beard is trimmed 
to the shape of a Christmas Tree; 
the bottom half is a red tub. Two 
of these happy hybrids, one hold 
ing a parcel. are whispering in 
tently to each other, while the 
pleasantly urbane slogan “AustTIN 
REEDS HAVE A GIFT FOR THIS SORT 
OF THING” makes it clear that they 
are talking shop 

To create a Christmas design 
so completely divorced from the 
obvious is surely a minor tour de 
force Evidently Austin Reed 
have a gift for this sort of thing 
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IF YOU HAVE 
SOMETHING 
TO SELL 


nationally or in any particular 
area, write to Sheldons and they 
will tell you whether or not in 
your case POSTERS will pay you 
and also just exactly how to place 


eae You cant [8st london properly 
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Sieldons Its ad 
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EFFINGHAM HOUSE - ARUNDEL STREET « W.C.2. + TEM 9232 
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To ensure sound design and 


| well-chosen display— 


| 
| 


Subject poster schemes to 
this 25-point check list 


This'is‘’a test designed to make"sure that 
are soundly designed and their display properly 
planned. It was devised by Auger & Turner Ltd. 


1. Has a first-class designer been 


duct or service being adver- 
commissioned? 


MANCHESTER BIL 


29, BOOTLE STREET - 


DEANSGATE 


* MANCHESTER 2 


DAVID L. CLACKSON 


80 Fleet St... E.C 


Birkenhe 
Rourner 
Bury Times 
Caern 


Chester Chr 


Central 2626 


Rochdale Observer Series 
Rugby Advertiser 
W ellington Journal & 


Shrewsbury News 


2. Has the designer or design 


team a ful) understanding of 
the selling problems of the 
poster? What are we trying 
to sell to those who see the 
poster—-an idea, a product, 
a buying habit, a service, or a 
combination of how many of 
these things? 

3. Is the poster based on a sound 
idea that links with press or 
other forms of publicity? 

4. 1s the poster to be a force in 
the sales promotion for (a) 
local or (b) national schemes? 

5. 1s the subject 
(a) distinctive 
(b) memorable? 


tused? 


18. Has the poster all, or at least 


one, of the following fea- 

tures? 

(a) is the person introduced in 
the copy and illustration 
identifiable as the passer- 
by by the passer-by? or 

(b) is there a direct injunction 
to the passer-by in the 
poster’ or 

(c)is the passer-by addressed 
in the second person 
plural—as “you? 


19. Is the product name clearly 


readable? 


20.1s the product or package 


illustrated or identified or is 
the product shown in use? 


Whitehaven News Series 


(c) descriptive? 
Cumberland & Weet id Herald Windsor, Slough & 


(d) keenly evocative of interest 
or action? 

6.Have you considered the 
printing process to be used 
and the number of colours 
» Oo ‘ ~“ allowed? 

cacess of 150,000 7. Does the poster tell the story 

. of the product or service 
clearly, graphically and in a 
fresh, stimulating way? 

8. Does the headline tell suffi 
cient about the product? 

9. Do the headline and j}lustra- 
tion tie in and complement 


. . soft one another? 
Scasonable Greetings to all our | 10. Does the poster dramatise an 
Advertisers and Friends | 
| 


21. ls there a phrase or sentence 
in the copy that sticks in the 
reader's mind in other 
words, is there a link to con- 
nect the poster to other adver- 
lisements or  point-of-sales 
material? 

22. Will the poster habitually 
associate the product with a 
certain name or picture in the 
public’s mind? 

23. Has care been taken to avoid 
a design that 
fa) de pic ts ynurder, crime 

obscenity or nudity? 

(b) excuses or extenuates crime 
or incites crime? 

(c) foments social unrest? 

(d) constitutes a personal 
attack on a member of any 
government 

(e) contains any matter which 

| 12. Has the poster all essential could be responsible for 

| details; are these essentials ex the holding up of the pre 


Eton Express 


A.B.C. net 


l . 
sales mn 


11. Has any obvious unbalance of 
emphasis in the poster been 
avoided” 


idea in a way suitable to get 
with thanks for their 


the attention of the millions’ 
continued support. 


pressed as simply as possible vention, cure or relief of 
and has everything unneces a serious disease which 
sary been cut out? should rightly be under the 

13. Is the art treatment suited to care of a medical practi 
the subject? toner? 

14. As a poster depends very much 24. Before the poster is placed 
on colour for its effect. have the following points 
a)do the colours give auth been taken into account? 

ority verisimilitude and (a) does the number of poster 
richness of effect? sites picked give an effec 
bhis the colour scheme tive display 
ideally suited to the pro (b)are the sites well located’ 
duct fc)are the sites attractively 
design a unity of laid out? 
tour balance which com (d) are they well serviced and 
itrention maintained” 
designer created thy elis the product advertised 
hetter suited to stationary 
mer -Oloured a design or mobile sites 

15. Has the background been con (f) ts the poster reasonably 
trasted with the lettering? impervious to weather? 

16. Have the style. size and weight (giis the poster situated at 
of the lettering been consi the most 


dered in relation to the size height? 
of the poster? 
| 17. 1s the message of the poster 
| in a type suitable to the pro 


PADDINGTON O186/7 


PADDINGTON ADVERTISING COMPANY 
37 SPRING STREET, W.2 


chhas the 


colour, or has he 


advantageous 


25.Can the poster benefit from 
display during a specific 
season? 
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SHREWSBURY NEWS 
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London Representotive : 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (Centro! 2626) 


All the best to everybody i in n and 
ossociated with the Newspaper 
and Printing Industry 


“ THE RUGBY ADVERTISER” 
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Headquarters : 
Albert Street 
Rugby 
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CANNOCK | 


ADVERTISER 


Cowers the whote of 


CANNOCK CHASE {) 


STAFFORDSHIRE 
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R 65,000 


ART & 


industry 


JANUARY 

Designing for Print: 3 
Auto-lithography, |i 
Photo-lithography. by 
EF. Griffits 
Advertising that advertises: 
Greenlys Limited 

Other articles arc 

Chrysaline Hlumination, The 
Art of Suggestion in Poster 
Design, Hotel Design in 
Argentina. 

and all regular features. 
66 Chandos Place London WC2 


hography, 
Thomas 


R. P. GossopP ur artists’ 


agents « 36 Carter Lane 
St Paul's £.C.4 # Central 6950 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Battersea 5300 & 4886 
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PATRON SAINT FOR 
ADVERTISING ? 


pry ne: EVAN plumps for St. Nicholas 
and describes how that Saint is contri- 
buting indirectly to the advertisement 


revenue of weekly newspapers. 


[' any saint is the patron 
of advertising, surely St 
Nicholas should dispute that 
honour? Annually, in this fes- 
tive season, he provides adver- 
tising men with bountiful 
opportunities for making the 
most of Christmas. Right 
merrily, this year, the weekly 
papers have responded 

There have been shopping 
guides and supplements in plenty 

many of thern bursting with 
new ideas and bright with fresh 
treatment 

The arrival of Santa Claus, on 
the roof of a Ludlow store, was 
dealt with as a news story by the 
local Advertiser, and was sup- 
ported by advertisements from 
many other local traders, besides 
the store which rated the write- 
u 

\ double-page spread in the 
Warrington Guardian was centred 
around two articles, one a light 
hearted essay on the art of select- 
ing gifts, dlustrated by thumb-nail 
drawings; the other a practical 
One on povel cakes for the party 
season, and other cooking and 
decorative hints for Christmas. 

In the Southpors Guardian a 
double-page spread carried a gos- 
sipy story from a woman corres- 
pondent, relating how she bought 
her presents, naming the local 
shops and the people in them who 
advised her. It was a two-day 
tour, described in detail, even to 
the cab-ride home and the for- 
gotten rum 

Gift ideas was a feature of a 
shopping guide in the Widnes 
Weekly News. Here a rubicund 
Santa Claus gazed out of a holly 
wreath in the centre of the page 
urging everyone to “Shop in your 
owa town for value and personal 
service And one can almost 
hear an approving chorus of 
“hear hears” from the local 
Chamber of Commerce 

The West Sussex County Times 
carried a full page for a firm of 
wine shippers—set out like a wine 
list 

Television. Christmas, and the 
Coronation, were all linked in a 
feature in the Herts Advertiser 

“Why not give yourself the 
unusual Christmas present of a 
new room?” was the suggestion 
in the Blackburn Times, recom- 
mending brighter homes for 
Christmas 

* * * 


SEVERAL weeklies have recently 
changed their day of issue. An 
interesting explanation was offered 
by the Walsall Observer which 
changed its publication day last 


week from Saturdays to Fridays 


This journal suggested that 


in the days of Saturday morn- 
ing working, the greater part of 
the week's shopping was concen 
trated on Saturday afternoon and 


night. To-day, shopping is more 
even}y spread, but a second peak 
day ha: been added-——Friday. In 


shopping as in many other things, 
week-end activities start a day 
earher 

That is Why the Observer is 
now publishing on Fridays thus 
“giving the greater opportunity 
for readers to prepare for their 
week-end’s leisure, sport or shop- 
ping from the advertisers’ an 
nouncements.” 

* * * 


It was a big day for Ashton- 
under-Lyne, Lanes., when Ashton 
United entertained Halifax Town 
in a replayed English cup-tie, and 
the Ashton-under-Lyne Reporte: 
went out of its way to provide a 


7 Se, Se sel | 


Weighing in 

Latest example of a news), 
advertisement Farmer readers 
of the Western Gazette are doubi 
less wondering what pig food was 
used by Messrs. Bert Cole & Son 
in the feeding of the remarkable 
litter (reported Oct. 10th edition), 
which averaged 69} Ib. at 9 weeks 
old. The answer is: Silcocks, of 
course. N.B.—Readers will be 
interested to learn that these pigs. 
weighed on November 2 Ist at the 
age of 16 weeks averaged 1454 Ib.' 


en ee 


special news service for readers 
who had to work and could not 
attend the match. 

Local firms asked the Reporter 
if progress reports of the match 
could be made available so that 
they could relay information over 
their Tannoy systems to workers 
who could not attend 

No telephone was available at 
the Ashton United ground, bu 
arrangements were made with 
three owners of telephones near- 
by. and in this way progress 
reports were made available 
every few minutes 

* * * 


A POUR-PAGE souvenir was 
published in the South Liverpool 
Weekly News telling the story of 
Garston’s incorporation in the 
city. It covered a hectic 50 years 
The supplement was not cluttered 
by a host of small displays. Its 
dignity was enhanced by half and 
quarter page advertisements. A 
half-page for a firm of funeral 
directors reproduced contrasting 
pictures of their offices and trans- 
port to-day and half a century 
Ago 
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PLASTOTYPE 1” 


WISH YOU | 
__AMERRY 


STEREOS IN PLASTIC - RUBBER - METALF 
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To our associates and friends 
and to all those engaged in the 
art of space selling, buying and 
filling we send hearty Christmas 
greetings and our sincere good 


wishes for the coming New Year 


ELECTRICAL PRESS LTD 
(and associated companies) 


23 GREAT QUEEN STREET, W.C.2 


v 


IMSS CSS OMI TASS CMS CMS COM OTM 


BEES LISS 


THE ONLY FORTNIGHTLY 
YACHTING JOURNAL 
... and at a popular price ! . 


YACHTS 


AND YACHTING 


SIXPENCE |!) ERY OTHER FRIDAY 


’ Now carries a coloured cover and is printed 
on high quality paper throughout. 


LE LP. AE AP AP APRA MP, 


To our many friends we say 
“Greetings and (ood Sailing for 1953!” 


P2YP2 APD) PALA, 


Advertisement Manager» J. H. MURDOCK 
YACHTING PRESS LTD. 
153 Hamlet Court Road, Westcliff on Sea, 
Tel. Southend on Sea 45506 


MAYFAIR 


ADVERTISING LTD 


sends 


Amas 
Greetings 


to all readers 


18 THURLOE PLACE, LONDON, SW7 
Telephone : KEN 6603/4/5 
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STILL the Greatest 


Sundays 


Mornings 


SUNDAY TIMES | DAILY DISPATCH 


NEWCASTLE JOURNAL 
SUNDAY GRAPHIC 


SHEFFIELD TELEGRAPH 


NDAY CHRONICLE 
” DAILY RECORD 


Scotland 


EMPIRE NEWS THE PRESS & JOURNAL 


Aberdeen 


THE SUNDAY SUN 


Vewcastle WESTERN MAIL 
W ales 


SUNDAY MAIL SPORTING CHRONICLE 


Scotland Manchester 


...+s- KEMSLEY 


LONDON - MANCHESTER - GLASGOW - NEWCASTLE - SHEFFIELD - CARDIFF 
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Sales Force..... 


Evenings 


EVENING CHRONICLE 


Manchester 


EVENING CHRONICLE 


Newcastle 


THE STAR 
Sheffield 


EVENING GAZETTE 
Middlesbrough 


EVENING NEWS 
Glasgow 
EVENING EXPRESS 
Aberdeen 
YORKSHIRE EVENING 
PRESS York 


NORTHERN DAILY 
TELEGRAPH = Blackburn 


SOUTH WALES ECHO 


Cardiff 


NEWSPAPERS 


¢ 

; 

$ 

: 
ABERDEEN -MIDDLESBROUGH : YORK: BLACKBURN ‘STOCKPORT ‘MACCLESFIELD | 
:| 


no 2a ne on aaa a ata a*a*a ene 


Weeklies 
STOCKPORT EXPRESS 


; 
: 
: 
: 
$ 
Q 
MACCLESFIELD TIMES 
& COURIER 
; 


WEEKLY CHRONICLE 
Newcastle 
NORTH-EASTERN 
WEEKLY NEWS 
Viddlesbrough 
THE CLEVELAND 
STANDARD 


Viddlesbrough 


WEEKLY JOURNAL 


Aberdeen 
THE YORKSHIRE HERALD 
York 
WEEKLY MAIL AND 
CARDIFF TIMES 
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UNILEVER TO LAUNCH 
NEW TOILET SOAP 
—for export only 


I EVERS are to launch a 
4 new toilet soap specially 
for export. It is to be called 
Rexona 

Unilever Export Ltd. are 
to handle sales of the pro- 
duct 
understood that 
Rexona is a 
green soap and 
that advertising 
will stress ¢ 
slogan “Blended 
with Cadyl.”. 

This special 
ingredient 1s 
described as “a ompound of 
antiseptic and healing oils 


It is 


* * * 

Henri Henault, director of 
Synergie of Paris, has been elected 
chairman of the French Advertis- 
ing Federatnior succeeding 


after? years 
fler himself for 


Bernard de Plas who 
in office, did not 


re-election Put » SA... Paris. 
* . » 

“Al Akhbar,” new daily launched 
in June in Egypt success. 
Since that date, of the ce Morn- 
ing Arabic papers, 4/ Ahram ap- 
pears 10 have retained its normal 
circulation, whereas 4/ Misri and 
Al Akithar hay ncreased theirs. 
Sales are likely to settle down 
when the present excitement ts 
over But the idy er will 
henceforth have to c ler three 
Arabic dailies instead of two. 
4. D. Matta, Cairo 

» * . 

The Swiss Marke: Research 
Organisation has que d lead 
ing personalities (cerman 
speaking Switverland » which 
newspapers they read. Results are 
published in a new chure.-—- 
Publicitas §.A., l 

RUST-PROOF PETROL IN 
AUSTRALIA 

Retail stores tising in 
Australia still ¢ es at a 
heavy rate, Be s a desire 
to clear shelves sccumu- 
lations of stocks t buyer 


resistance when credit restrictions 
were imposed. 


* * * 


Extensive campaign to intro- 
duce rust-proof petrol currently 
patented by Ampol Ltd. is run- 
ning. Forecasts are that rival oil 
companies will follow up with 
their own particular rust-proof 
products, bringing on a spectacu- 
lar sales battle between the major 
oil concerns which have been 
active over many months in tie- 
ing up retail outlets. Shell 
Retinax A was introduced this 
month by full page displays in 
metropolitan press. 

* * 7. 


Radio advertising feature of 
the moment is the popularity of 
give-away sessions: they draw the 
largest listener crowds. Fashion 
for singing commercials is still 
increasing. Popularity of “hit 
parades” is starting to fade 

“Mystery Time” came on every 
commercial station recently. A 
catchy, haunting tune was played 


with no sponsor identification 
several times every evening for 
about ten days. Daily papers 
advertised times this tune was to 
be played, but the announcement 
gave No clue. Pay-off came fin- 
ally when the tune was linked 
with Peter’s Ice Cream. Idea was 
to tease listeners into recognising 
tune and finally linking them with 
sponsor's name.—Goldberg Ad- 
vertising Agency, Sydney. 


‘JOIN THE N.Z. NAVY TO 
SEE... ENGLAND’ 


New Zealand Navy is advertis- 
ing for recruits with the slogan 
“Ever been to England?” capital- 
ising on the press publicity given 
to the U.K. visit of a New 
Zealand Navy ship. 

. * . 

Indelible lipstick “war” has 
been touched off in New Zealand 
by Paul Duval with large-space 
ads. crammed with copy and bold 
sub-heads telling advantages of 
stay-on lipstick. This radical 
departure from norma! cosmetic 
advertising was met by similar 
type advertisements from Harriet 
Hubbard Ayer, Helena Rubin- 
stein, Shantung and other com- 
petitors. 

* * * 

Coronation tours are being ad- 
vertised by various tourist com- 
panies. Al! details, down to a seat 
along the route are handled by 
the companies, To date, New 
Zealand papers have carried little 
information onthe Coronation and 


‘Commercial TV in Colombia soon’ 


Guillermo Toro, general man- 
ager of Guillermo Toro Escobar 
Publicidad, of Bogota and Medel- 
lin, Colombia—he is the local 
correspondent for the J. Walter 
Thompson Co. — predicts that 
commercial television will be 
introduced in Colombia by the 
end of 1953. 

Two or three major stations 
may be opened in such markets 
as Bogota, Cali, Medellin and 
Barranquilla. “At this stage, 
however,” said Mr, Toro, “it is 
difficult to predict whether all 
stations will be operated on a 
commercial basis or whether some 
will fall under state control.” 

To-day in Colombia, according 
to Thompson's correspondent, 
advertising is a fast expanding 
industry, with new media made 
available daily. He expects the 
“greatest prosperity” in years 10 
come. 

New laws have already been 
passed encouraging freer economy 
with less government control. At 


the same time, important con- 
struction projects under way in 
Colombia will make for a higher 
standard of living. According to 
Mr. Toro, new roads and rail- 
ways which are non-existent in 
certain mountainous parts of the 
country, are being considered 
now. “This will mean easier and 
better means of communication 
between the major cities of 
Colombia and the port of Barran- 
quilla.” Mr. Toro expects that 
Colombian imports of lorries, 
‘buses and cars, will increase 
sharply in the next two or three 
years 

Coffee remains the major ex- 
port item and “because of the 
high price fetched by this com- 
modity on the world market. 
Colombia draws a very substan- 
tial dollar income from it.” 

Mr. Toro concluded: “Many 
American firms have opened 
local branches ‘in Colombia in 
the past few years. This is yet 
another reason to expect pros- 


Perity in the next few years.” 
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no advertising tie-ups have been 
effected. 
- * 

South Pacific islands are being 
boosted as “annual holiday” 
tourist resorts by the airlines. The 
Government-owned Nationa! Air- 
ways Corporation is using press, 
radio, and posters to advertise its 
frequent service to Norfolk 
Island. TEAL are offering regular 
services to Tahiti and Samoa. 

* ~ * 

li has hit the New 
Zealand market, with Ipana 
making a sales point of the green 
colour, while Ammident, which 
also offers ammonium, guarantees 
not to leave a green stain. Both 
advertisers are using large spaces 
and telling their story boldly. 


* - * 
Australian Mutual Provident 
one of the largest insurance 
houses in New Zealand. is 


running a public relation cam- 
paign designed to combat 
the idea that insurance is 
“big business’ and pointing out 
that the company is a lot of little 
people—one out of every four 
New Zealand families —-Goldberg 
Advertising, Wellington. 


INDIA CLOSES MORE 


DOORS 


Import into India of a number 
of goods will be completely 
stopped during the coming few 
months. Among them are radio 
sets, cycles, blades, china and 
porcelain, oil cakes and umbrella 
cloth. There will also be large 
cuts in a number of items includ- 
ing machine screws, writing 
paper and printing types. Policy 
for a number of other items, the 


most important of which are 
diesel engines, power-driven 
pumps, textile chemicals and 


typewriters, is still undecided but 
will hardly result in free licensing 
* * - 

The Indian public has finally 
abandoned the buying spree of 
the inflationary post-war period. 
Business is back to keenest com- 
petition, smal! margins and 
extreme cautiousness towards 
future commitments. 

Food prices in areas where 
partial decontrol was instituted 
during the year, still have a ten- 
dency to rise. 

Industrial production has been 
high, but now faces a grave situa- 
tion due to buying resistance and 
diminishing offtake. The textile 
mills are sitting on stocks, and 
the sugar industry—after the 
acute scarcity Of two years ago— 
is groaning under stocks which 
show no tendency to melt away. 
Happily the jute industry shows 
signs of revival inspired by in- 
creasing foreign demand. — 
Everest Advertising Ltd. Bombay 


Planning, Media, Copy, Translations, 
Despatch of copy and blocks, 
Payment in any currency. 


MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.! 
Phone : 


REGENT 108! 
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Sell to the 


MODERN SUDAN 


Many British products are established in the Sudan. There 
is room for many more. Through the Sudan Star you 
reach not only the prosperous free-spending Europeans, but 
also a large and ever-increasing number of English-speaking 
Sudanese. This is a vast and eager market for YOUR goods. 
For informative folder “What Gordon said,” and specimen 
copy of the paper, phone Gerrard 0737 or write to Overseas 
Publicity & Service Agency Lad.,29 Oxford St., Londen, W.1 


Sudan * Star 


The ONLY English newspaper in the Country 


Christmas 


Greetings 
and a Successful 


NEW YEAR! 


from the Directors & Staff 
E. ALLAN COOPER 
and Company Limited 


LONDON 
PRESTON 
NEWCASTLE 
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CANADA: : 


py 


+ 6 « « meeds magic power; to 
exploit these days. If your product is good 
and you would like to sell it in Canada, 

see Maclean-Hunter, whose London Office 
is staffed by Canadians. 

We can answer your questions about the 

market, we can tell you about media, and 

we'll take sterling for any advertising you 
do in our publications. 


SY Sering and push your products 
in Ocreadla 


CANADIAN MAGAZINES 


Book of Homes + Bride’sBook + Canadian Homes and Gardens 
Home Decoration - Maclean's Magazine 
Mayfair 


CANADIAN TRADE JOURNALS 


Bus & Truck Transport Canadian Advertising Canadian Automotive Trade 
Canadian Aviation - Canadian Grocer - Canadian Hotel Review ~- Canadian Machinery 
Canadian Packaging - Canadian Paint & Varnish Magazine ~- Canadian Printer & Publisher 
Canadian Shipping « Canadian Stationer © Canadian Trade Abroad - Civic Administration 
Drug Merchandising + Fountains in Canada General Merchant + Hardware & Metal 
L'Epicier + Le Prix Courant - Men's Veer of Canada - Modern Power & Engineering 
Painting & Decorating Contractor ~- Plant Administration + Sanitary Engineer - Style 
The Financial Post 


no 


Chatelaine 


U.S.A. PUBLICATIONS 


inland Printer - Rock Products * Concrete Produces 


Specimen Copies, Rates and Information Free 


MACLEAN -HUNTER 
Canulas Larges? “blushing Souse 
et tates orvecen, co 
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H. G. Webley, M.S.M.A,, 
Advertisement Manager 
and his colleagues 
R. C. Cabeldu, Assistant 
Advertisement Manager, 
and ©. Leelie 
of 
Syren & Shipping, 
The Merchant Shipper, 
Chief Steward and 
Ship Stores Gazette 
wish all their friends 
in Advertising A Merry 
Christmas and a Happy 


New Year. 


SILK SCREEN 
ARTS LIMITED 


Offices Studios Works 
97 SHIRLEY ROAD, CROYDON 


Telephone . ADDiscombe 3/478 ; 7246 


D.P. & S.P.A. 
Competitions & Awards 


We are privileged and proud to 


announce our successes this year. 


Ist International Screen Printer | 
and Display Producers’ Award. | 


2nd The “‘Dane Trophy”. 
3rd The “Ridout Cup” 


Experience end Craftsmen 


are at your service. 


Phone: Hol. 8641/2 


io: ayiteing 

87/93 LAMBS CONDUIT ST., W.C.1 

Directors : 

P. Millward, F. Halls 

House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing: 
Folding, Enclosing, etc. Sandwich 
Boardmen. Street Paper selling. 


ig 
ete BRIDGE 
Ss RUBBER 


friends 
in 
Advertising 


from 


HOME COUNTIES 
NEWSPAPERS GROUP 


GOODWILL PUBLICITY 


... in the shop .. . in the 
street ... in the market- 
place . . . in the home. 


Yes, LEARUBBER BALLOONS 
bearing names, messages, 
are « great selling medium—as 
many famous national Advertis- 
ers and their Agents know so 
well, Retailers like them 
customers are delighted to have 
them they're colourful, can 
be beautifully printed with any 
design or wording are ex- 
fremely low in cost. Write or 
phone for full details and novel 
in ing utmost 
their use. 


Lb WORKS LTD 
{] LEA BRIDGE, LONDON, ES 

Telephone: AMHerst sois’7 
i % Telegrams: Learubber. London 
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Hans Unger 


(who is highly Christmas-spirited 


this year) 


NE of the new names in 
this year’s International 
Poster Annual among de- 
signers of London Transport 
Executive posters is that of 
Hans E. Unger. Mr. Unger 
has been in Britain only since 
1948. Even in that short 
period he has established him- 
self as one of the more promis- 
ing of the younger generation 
he is 37—of poster designers. 
His career has covered three 
countries. After training in Berlin 
under Wiertz, the German poster 
designer, he went to South Africa 
in 1936 to establish himself as a 
free-lance designer. He joined 
the South African Army, was 
captured at Tobruk, escaped in 
1942 and made his way across 
France to Spain and thence via 
Gibraltar to England. His ex- 
ploits earned him a Military 
Medal. 

In 1945, Mr, Unger returned to 
South Africa and re-established 
his free-lance connections, He 
felt, however, that opportunities 
there were limited and that he was 
in danger of going stale. His 
spell in England during the war 
had convinced him that this was 
a good place for an advertisement 


s a : 
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© London Transport whhes 
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Unger was full of the Christmas 
spirit this year. His poster for the 
General Post Office is to be seen 
on letterboxes and other similar 
spots all over the country. 


designer to work in. 
he came back. 

Scope in this country is so 
much greater, he says, that 
he has been able to specialise in 

posters. He is em- 
phatic about one 
thing, however: 
that he is not 
frustrated 

forced, 

sake of bread and 
butter, to “prosti- 
tute his art.” He 
chose to do posters 
not because they 
are the nearest 
relation to paint- 
ings but because 
they offer the com- 
mercial designer 
the greatest scope. 


So in 1948 


This is Uneger's 
Christmas poster for 
London Transport. 
He painted thirty 
sheets of paper in 
various colours, tore 
them up into small 
pieces and then stuck 
the fragments to- 
gether to form the 
picture. The idea, 
he says, came to him 
when he saw the 
famous Ravenna 
Stone mosaic repro- 
ductions. It took 
four days to com- 
plete this picture. 
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MEEPS NEE EERE 


Near your home— 


egy: the corner maybe— 
'ves the man Who has 
the answer to 


Many of your N wishing our advertisers 
r 
— Money for the | and agents a very Happy 
mily in case of need ? Christmas and Prosperous New Year, we 


would like to thank them for their support 


Oney in case of accident ? 
and co-operation during the past year 


Oney if there is a fi 
Te? 
Money for retirement ? This Whi 
=o ready to call on yen : WZ 
. riendly Way. | 
fa hi - In the 
wean a eaten yeu | EVENING NEWS PORTSMOUTH 
me ; 
insurance can Por you how HAMPSHIRE TELEGRAPH & POST 
4NXieties ang realise your h CHICHESTER OBSERVER SERIES 
SUNDERLAND ECHO 
A NORTHERN DAILY MAIL W. HARTLEPOOL 
Sk the 


BILLINGHAM PRESS 


M 


| 
oa 
| 


at 85 Fleet St., London, £.C.4. Telephone CENtral 2845 
tt ioe eee et tt ttt to 


advertising. 
Long may they prosper... and we with ’em! 


REGINA STUDIOS (SIGNS & DISPLAYS) LIMITED 
SIGNWRITERS & SILK SCREEN PRINTERS 

27 Boston Road, London, W.7 
EALING 9303 


Sincerest 
Greetings for Xmas and Best Wishes for 


| MERCURY DISPLAYS 


1953 to our many friends on all sides in LIMITED 


DESIGN AND CONSTRUCTION OF 


EXHIBITION STANDS & DISPLAYS 


ohn Palmer SILKSCREEN PRINTING « SERVICING - STORAGE 
Eevee, 171 NEW BOND STREET WI! 
GROSVENOR 871! - 10 LINES 


WORKS - 394 YORK ROAD - SWi8 VANDYKE 3562 
EALING 5567 
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Mechanical World 


AND ENCINEERINC RECORD 


The perfect medium for a direct message from 
manufacturer to user in the Engineering industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer. 


Send for free specimen copy and rate card 


MANCHESTER OFFICE: 3) KING STREET WEST, MANCHESTER 3 


¥ EMMOTT & COMPANY LIMITED 
2: BEDFORD STREET, LONDON, W.C.2 \| 
mw.ié 


ke ne 


is 


4 PF a 
aiianilielit BAe Aer Pie 
-— 
: eee 
tl es: | ey 
a IZA i 
" % pat 
7 th © 
i i 
4 ee . 
| ee | Ey 
‘ ‘ea 
iia oom | 
6 Mok Pel N ‘ 4, | : 
-, 4m> | 
Py 


ADVERTISER'S WEEKLY 


He woke up an 


ad. manager 
To go to bed a solicitor and 
wake up an advertisement manager 
has been the probably unique ex- 
penence of S. S. Wheeler, who 


shortly ceases to be British Trans- 
port Commission commercial ad- 
vertising officer t become manag- 
ing director of Theatre Publicit 
and of Langford & Co, Lid. It 
happened when he was in the legal 
department of the Daily Express, 


M a n chester, 


Arthur Chris 
llansen then 
editor there 

and Dick 

(fnow Sir 
Leshe) Plum 
mer then 
general man 
ager, that 
Mr. Wheeler 


took over the 
advertisement 
managership 


After the 
war, in which 
he reached the rank of Group 
Captain and was for a while Deputy 
Director of Administrative Plans at 
the Air Minisiry Stev Wheeler 
rejoined the Express group in Lon- 
don, and was appointed advertise- 
ment manager of the Evening 


MEAD OFFICE 
MAIDSTONE 


Standard. \t was in 1946 that he 
left to become a 
commercial advertising r. 
Theatre Publicity and Langford’s 
are both owned by the Rank group, 
the former letting screen space in 
Rank cinemas and the latter in 
cinemas with which Rank Organisa- 
tion has contracts. 

Mr. Whecler lives at Radlett, 
where I gather that his garden is, as 
they say, quite something. His son 
is now doing his two years in the 
R.A.P., and there is ft = a young 


The punch that 
Pepys drank 


"TBE Lord Mayor of London, Sir 
saw De la Bere, and “Mi 
Pickwick” drank rum punch in the 
“Cock,” the historic Fleet Street 
tavern last week. “Pickwick” was 
James Hayter who plays the role 
on_ television. 
The party was organised b 
F. of Mather i 
Crowther's publicity department. It 
had a dua! purpose—to help pub- 
licise Jamaica rum and to introduce 
Pepys Punch to the Cock tariff. 
gend has it that the famous 
diarist drank this punch on the very 
same spot. The recipe is a secret 
but the contents include Jamaica 
rum, water and honey, Madeira, 
Dutch liqueurs and various condi- 
ments and spices, the grand concoc- 
tion being heated in a silver bowl. 


18, 1952 


Tom Sawell's supercharged Dellow is airborne during its successful attempt 
on one of the hills in the Bossom Trial, organised by the Maidstone and 


Mid-Kent Car Club. 


James Gardner = discussing 


his 
Coronation decorations for the 
Royal Borough of Kensington with 
David Eccles, Minister of Works. 


* * * 


South Bank site 
and the B.I.F. 


"THE fact that the South Bank has 
been turned down as a suggesied 
home for the London section of the 
British Industries Fair has come as 
a big disappointment to Walter 
Lines, head of Lines Bros. Lid., the 
big toy manufacturers. The provi- 
sion of such a centre has long been 
dear to his heart. He is convinced 
that Fair buildings could be erected 
there to allow Temeanter landings 
on the roof. 

In a letter to the Evening Standard 
recently Mr. Lines pointed out that 
the B.LF., founded 37 years ago to 
replace the Leipzig Fair, has been 
hounded from pillar to post and is 
still without a permanent home. 
“Yet gigantic offices costing many 
millions have been built for the 
Board of Trade when the only 
reason for the Board's existence is 
British trade.” 

Which shows that 70-year-old Mr. 
Lines can still express himself 
vigorously. But, then, he is a 
vigorous man. He still serves on 
many B.1.F. committees, as well as 
being president of the British Toy 
Manufacturers Association, and a 
member of the Grand Council of 
the Federation of British Industries 
and many other important bodies. 

Inasmuch as exports of his group 
of companies are over £2 million 
per annum one can understand his 
imterest in the B.LF.' 


JOINT 
Sawell Publications Lid., 


Publisher at 
the wheel 


managing director of 
is Tom 
Sawell, who is_ responsible for 
Mass Production, Product Finishire. 
and Time and Motion Study. He 
is also a motor trials driver; ard, 
having gone in for this particular 
form of lunacy myself in the years 
gone by, I can think of few more 
strenuous ways of studying time and 
motion, or of finishing off any 
product but the best! 

A member of the British Au‘o- 
mobile Racing Club, the British 
Trials Drivers’ Association, ‘he 
Kentish Border Car Club and the 
London Motor Club, Mr. Sawell 
has been competing in trials end 
rallies since the early 1930's. In 
the Deal Rally he won the Catford 
Cup for ‘supercharged cars. 


* . * 


HREADING a tcam of electrical 
experts who, in their spare tine, 
have written a two-volume book 
running into more than a quarter 
of a million words, covering every 
electrical application in the ne, 
is G. A. T. Burdett, publicity man- 
ager of Holophane Lid., the lighting 
specialists. 

The book, Electricity In Che 
Home (Caxton Publishing Co., L:4.), 
just published, is designed to guide 
the housewife (or her husband) in 
the choice and operation of dome stic 
electrical appliances and in the 
economic use of electricity. The 
“idea” was created by Mr. Burilett, 
who has also planned and edited the 
complete work, when he was eng.ged 
on sales promotion in the electr city 


supply industry. 
Contact 


WEEKS WISECRACK 


“A 


“But honestly, old man, the 
‘Weekly’ is intended to be 
funny this week.” 
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ADVERTISER'S WEEKLY 


DO YOU KNOW A BETTER BUY? 
THAN ADVERTISING ON THE YOUNGER NETWORK 


and there are more than 


ioco CINEMAS to choose from 
England, 
cesta and Wales. 


Average weekly viewers 
of your advertisement 


5,000,000 


MONDAY 


TUESDAY 


WEDNES 


— 
| SRURSEN 


_ FRIDAY 


| "SATURDAY 


Details of thie most onetettied advertising medium, 
including the list of cinemas in the Younger Network, 


available from :— 


DANIEL F. WARNOCK, Director of National Seles 


Younger Budget i Films ¢ Filmlets 


28 ALBEMARLE ST. LONDON WI. REGENT 6593 
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ADVERTISER'S WEEKLY 


We Hear— 


THAT the Daily Expr has given 
£2% he Reg Ad ng Club 
ywards th oraung 
heir new f ( hester 
field Street nd 
. . al 
THAT when ved imto 
heir Bucking?! mises 25 
year gO t Dp Fxpress 
juipped th 
. * * 
THAT th f d of the 
Institu of Pub Relavions at 
which Sir Michael Baleon will be 
the pra il g be held at 
Kensing Po Hotel on Friday 
February 27 
. . . 
THAT Norman V. Watson, manag- 
ne director of John Waddington 
Ltd.. of Leeds, pri d manu- 
facturer ts as 
rokhed t ms in 
London h { ( n Week 
’ n 4 ? verTscas 
visitors 
* . * 
THAT inv ! Berks and 
Bucks Publicity ¢ Christmas 
Pa being held tt evening 
Thursday) at the W Hart Hotel, 
Reading, w 5 d paper 
doilies 
* . . 
THAT the Lond fl of Pres 
vervices, Lid hav ved from 
Mayfair to the . crected 


\ 
under 


building at 31-34, Cursitor Street, 

part of the building occupied 

by Richard Madicy, Ltd., printers, 

with whom Presservice have co- 

Operated in producing publications. 
* * * 


THAT W. S. Crawford Lid. darts 


team beat Kemsiey Newspapers 
Lid., 2-1 
* * * 

THAT Frank Coulson, chairman of 
Gee Advertising Ltd., Diana Far- 
Qess, assistant in Gee's press 
relations department, and band- 
leader George Allan, judged a 
“Loveliest Legs” contest at the 
Leicester Palais de Danse. The 


prizes included Bluebird stockings. 
* * * 

FHAT over 50 of the staff of 

Keliher, Hudson & Kearns, Ltd., 


printers, attended the Iecture on 
“Greater Production Ways and 
Means,” given by Capt. Charles 


Birchall to the Institute of Printing 
Management 
* * * 

THAT the prize money in the Eagle 
merchandising window display com- 

tition being organised by Hulton 
Mterprises is being increased from 
£80 to £160 

* * * 

THAT extracts from three speeches 
on the function of sales promotion, 
published in ADVERTISER'S WEEKLY 
last month, have been re-printed by 
the British Sales Promotion Asso- 
ciation in leaflet form. 


one roof ! 


LITO, LETTERPRESS 
ILKSCREEN 


Phone: 


SHO 628! 


H. CLARKE & CO, (London) LTD. 


EW INN 


YARD E.C.2 


DecempBer 18, 1952 


A revolving roundabout is the centre-piece of the latest Mazda window 


display at Crown House in the Aldwych. 


It carries the theme: “Round 


and round the cry grows stronger. Mazda lamps stay brighter longer.” Te 
display makes use of electric lamps—even for the bodies of the mocel 


roundabout horses. 


Mather & Crowther Lid. designed the display and the 


figures were modelled by James and Maureen Stratton. 


THAT Princess Margaret caught a 
miniature bottle of Lubin cham- 
pagne, supplied by Blumenthals Ltd. 
through their agents, Stuart Adver- 
tising Agency Ltd., while watching 
the Crazy Gang show recently. 
* * . 

THAT the Wakefield Shirt Com- 
pany have started a new display 
service for retailers wishing to fea- 
ture Double Two shirts in their 
windows. L. R. Adams, 16 years 
ublicity manager with Watson 
Prickard Litd., Liverpool, is join- 
ing Wakefield's to be in charge of 
the service. 


* * . 
THAT Harris Kamlish, advertise- 
ment director, Odhams Press, 
sent his friends, with his seasonable 
reetings, the dressmaking doll, 
Fiizabeth, designed for Woman by 
Veronica Scott, 

* . 7. 
THAT Reg Levi, advertisement 


manager, Housewife, recently mar- 
ried Joan Daniel, account executive 
with Willing’s Press Service. 

* * * 
THAT Richard Lonsdale-Hands and 
Associates are sending their Christ- 
mas greeting to clients and friends 
in the form of a miniature “Mrs. 
Peek's"’ Christmas pudding. 

* *. 7 
THAT P. E. Deverall, chairman of 
Grant Advertising Ltd., has been 
presented by his wife with twins 
a boy and a girl. 

_ * * 
THAT the current Crosbie display 
in a window of the British Trans- 
port Commission’s commercial ad- 
vertising offices at Leicester Square 
has been arranged by Smee’s Adver- 


tising Ltd. in conjunction with 
David Urwin Lid. 

* * . 
THAT cartoonist David Low is 


ee the Manchester Guardian on 
February 1. 

. * . 
THAT George Woodward, Euro- 
pean manager of the New Yorker, 
returned to the United States cn 
Monday for « visit of one 

* * * 
THAT the Daily Express is again 
organising a carol service in 
Trafalgar Square on Christmas Eve. 

* * * 
THAT dates of the British Poster 
Advertising Association's conference 
at Torquay next year will be June 
8-10 inclusive, not June 9-11, as 
announced last week 


THAT Acme Showcards produced 
this new three-dimensional display 
piece for Linovent linoleum uncer- 


lay. It features the “Linovent 
Lady,” the central figure in all 
Linovent national and women's 
press advertising which is handled 
by Reid Walker Advertising Ltd. 
* * * 

THAT Peter Cockburn- " 
advertisement manager (Europe) for 
Newsweek, New York, lectured to 
post-graduate students of Nottingham 
University, covering advertising, 
publicity and publishing. 


ADVERTISING 
DIARY 


tee. December 19. 
Jeuactty Civus oF Lonpow 


Christmas luncheon Savoy Hotl 

Pusuciry Cius oF Leiceste« 
Mrs. E. Bacon on “She wanted 
write.” Beli Hotel, 12.45 om 


° 


eee eT iTrrrr rrr errr rT TT Terre 


Grosvenor Restaurant. 12.30 p.m. 

MANCHESTER Pusticrry Associ. 

TION. Visit to le Vue circus 
22. 


. 
CovEeNTRY PUBLICITY Assocl 
Tron. Christmas luncheon 


ALDwycH Clue. Christmas lu> 
heon 


ApveErtisiIno-Press Cius (Du 
lin), Christmas party. Salthill Hot |, 
Monkstown, 7.30 p.m 
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More advertisement pages than ever before! 


And here are the agents who helped make this record possible : 


Armstrong-Warden, Ltd. - Auger & Turner, Ltd. + S. H. Benson, Ltd. 
A. A. Black, Ltd. - T. B. Browne, Ltd. - Colman, Prentis & Varley, Ltd. 
W. S. Crawford, Ltd. - George Cuming, Ltd. 

Dixon’s West End Advertising Agency, Ltd. - Dorland Advertising, Ltd. 
Era Publicity Ltd. - Erwin, Wasey & Co., Ltd. - Mark Fawdry, Ltd. 
Greenlys, Ltd. - W.H. Gollings & Associates, Ltd. 

John Haddon & Co., Ltd. + Harwood Press (Advertising), Ltd. 
Hedley, Byrne & Co., Ltd. +- Charles F. Higham, Ltd. 
Hoffman & Co., (Advertising), Ltd. - Arthur Knight Co., Ltd, 
London Press Exchange, Ltd. - C. J. Lytle (Advertising), Ltd. 
Masius & Fergusson, Ltd. - Mather & Crowther, Ltd. 
Mundy, Gilbert & Troman - National Publicity Co., Ltd, 

Nicholls Dorrity Advertising, Ltd. - Osborne-Peacock Co., Ltd. LUTTERWORTH PERIODICALS LIMITED 
S. C. Peacock, Ltd. + V. Pethick, Ltd. - Reid Walker Advertising, Ltd. 
G. S. Royds, Ltd. - Saward Baker & Co. Ltd. + Scientific Publicity, Ltd. 4, Bouverie Street, London, E.C4 
Sells, Ltd. + W.H. Smith & Son, Ltd. - G. Street & Co., Led. Telephone: Central 1732-3 
John Tait & Partners, Ltd. - Tibbenham Publicity, Ltd. 
The Whitehall Advertising Agency - A. S. Wydell’s Advertising Service 
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ADVERTISER'S WEEKLY 


Current Advertising 


Fina Petroleum sign Downtons 


BRITISH CARPET 
PUBLICITY DRIVE 


A large scale promotion cam- 
paign for British carpets is to be 
launched shortly through the 
International Woo! Secretariat. 

C. J. Lytle (Advertising) Lad. 
have been appointed to handle 
the scheme which is expected 
to include both press and 
poster advertising. It will cover 
all sections of the carpet ind le 
Sales training courses will be 
to encourage an improved stan- 
dard of salesmanship and display. 

The launching date is not yet 
known. 


’ ° 

Getting ready for 

’ ) 
Father's Day 

Plans for next year's Father's 
Duy. to be held on Saturday, June 
| were discussed « he annual 
meeting of the Fathers Day Asso- 
ciahon 

A new showcard ul window 
sticker is to be distributed to 
members and retask Prcluminary 
details of a window display com- 
petition were als snnounced, 
Mather & Crowther Ltd. handle 
Father's Day publicity 


Drawing by 
ANDRE FRANCOIS 


Downtons Ltd. are to handle 
the 1953 advertising appropria- 
tion for Fina Petroleum Products 
Ltd, 

Fina advertising this year has 
been limited and placed direct. 
Advertising next year, however, 
will be on a “considerably 
higher scale.” 

National press and provincial 
newspapers will be used and the 
campaign is expected to break in 
the middle of January in prepara- 
tion for the return of branded 
Petrol on February 1. 


King Hep sells 
piston rings 


Hepworth & Grandage, makers 
of Hepolite pistons and piston 
ring equipment, are launching an 
extensive consumer campaign for 
the new Oilmaster piston ring sets 
and Vacrom piston rings. 

Motoring, motor cycling, and 
agricultura blications will 

and technical and semi-tech- 
nical literature is being provided 
for distribution through the motor 
trade. 

The advertising features ~ 
lite’s character, King Hep. 
ae is being handled from the 
Leeds office of Nevin D. Hirst 
(Advertising) Ltd. 


ma 
ne. 


papwannntes by ARTIST PARTNERS Ltd. 
9, Lower John St.. London, W.1. Gerrard 1157 (3 lines) | 
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Crossley & Co., Ltd. 


NEW ACCOUNTS: 
Televox (London) 


Senior 
d.; Boving & 
Bronze 


Manganese 
(Peterborough); British 
gy Ltd. 

osena 


NEW CAMPAIGNS: 


export journals; Brylcreem 
tising in national and 
Daily Express; Crown 


e AT A GLANCE 6 
ACCOUNTS MOVING: 


Harvey's wines to Dorland Advertising Ltd. (national press 
and class magazines); Fina petrol to Downtons Ltd. (national 
and provincial press); Gospo cleaners and 


Ltd., te 
communication systems, for Crossley & Co., Ltd., Ivor Power 
Speciality Co., Ltd. (engineering and technica] press), Neckar 
Water Softener Co., Lid, (engineering and technical press) and 
Economisers Ltd. (engineering, industrial, technical, 
riodical and overseas press) for Broadway Advertising Service 
if Co., Led., water turbine manufacturers, and 
& Brass Co., Lid., for Rooster Publicity Ltd. 
carpet 


or W. H. Gollings & Associates Ltd. (women’s 
magazines, doctors’ and nursing papers). 


Flower’s Green Label Ale (Gee Advertising Ltd.), provincial 
newspapers; Birtley Company (Rooster Publicity Ltd., Peter- 
borough) full colour pages in trade and technical press and 
(G. S. Royds Ltd.), Christmas adver- 
rovincial papers including half-page, 

aluminium ware (Nelson Adver- 
tising Service Ltd.), women’s journals and trade 
luxe coats and motoring accessories (Alfred Pem 
Punch, Tatler, Field and The Queen. Ee 

Hepworth & Grandage (Nevin D. Hirst (Advertising) Ltd), 
motor, motor-cycling and agricultural press. 


to 


. 


amplifiers and inter- 


for C. J. Lytle 


ress; Mote- 
tton Ltd.), 


Carter’s launch 


Rosena 

Carter's of Coleford are 
launching a new vitamin drink for 
children — Rosena. It contains 
rose hip syrup, pure orange juice 
and glucose and retails at 2s. 10d. 
a bottle. 

Advertising will start mext 
month in women's magazines, 
doctors’ and nursing papers, The 
press advertising will be supported 
by display material. 

Ww. H. G 


° Associates 
Ltd. are handling the advertising. 


Distribution of Rosena will be 
c a A to ch pet 


GOSPO MOVES 

Crossley & Co., Ltd. have been 

for Goepe Lid. — 1 by cleaners 
and detergents. 


Flower’s re-name 
an ale 


Flower & Sons Lid. of Stratford- 
on-Avon, have rebottied their 
Indian Ale and it is now being sold 
under the name of Flower's Green 
Label Ale. 

Extensive advertising has started 
with half-pages in several provincial 
newspapers. Advertising Ltd. 
are the agents. 


Gin and Gold 


British Vitamin Products Ltd. 
have introd Gold, a new Britvic 
drink. 

Their agents, Auger & Turner 
Ltd., have produced a full colour 
showcard for the drink which is 
claimed to be excellent with gin. 
The agency has also produced the 
first colour showcard featuring 
Nanci Crompton, the American 
ballerina, and Britvic tomato juice 
cocktail. 


BES Sp 


os 


This new Blackbird showcard has 
been distributed throughout the 
country following the launching 
campaign for the new Blackbird pen. 

Laundry salesmen 

. . . 
discuss publicity 

The laundry industry sales discus- 
sion group, of which Ancliffe 

Prince, editor of Power Laundry, is 
hon. secretary, discussed on Friday 
means of publicity to make the pub- 
lic more laundry-minded. The dis- 
cussion was opened by Maurice 
Clark, of Clarks of Retford, who 
spoke on the [.B.L. Commission of 
Inquiry recommendations on adver- 
tising and publicity. Among those 
taking part was C. D. Rant, editor 
of Apvertiser’s Weex.ty, who was 
present as a guest. 

_ Various themes for national publi- 
city were suggested, but some 
doubt was expressed as to whether 
a national collective advertising cam- 
paign would Practica or 
desirable at present. 
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All the year round, 
whatever the weather, you'll 
find your best customers 


at the pictures. 


Research has shown 


that seasonal variation in 


attendance is negligible! 


THEATRE PUBLICITY LTD . SERVING SCREEN ADVERTISERS 
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The February 6, 1953, issue of The 
Municipal Journal will contain articles 
by the following eminent contributors : 


Professor B. Keith-Lucas, m.a., Senior Lecturer 
in Local Government, Oxford University. 

J. Brock Allon, 0.8... Ba., Town Clerk, 
Wolverhampton. 

Sir James Lythgoe, ce. Former City 
Treasurer, Manchester. 

Lady Pepler, M.T.P.1., London County Council. 

Sir Allen Daley, M.D., F.R.C.p., Former Medical 
Officer of Health, County of London. 

Professor W. O. Lester Smith, €.B.£., M.A., LL.D., 
Professor of Sociology of Education, London 
University 

Herbert J. Manzoni, C.B.e., M.LC.F., City 
Engineer and Surveyor, Birmingham. 

Leonard C. Howitt, B.ARCH., DIP.T.P., D.P.A., 
F.R.LB.A., M.T.P.1., City Architect, Manchester, 

Desmond Heap, LL.M., L.M.T.P.1., Comptroller 
and City Solicitor, Corporation of the City of 
London 

J. L. Womersley, A.R.L.B.A., 
Architect of Sheffield. 

C. H. Aslin, C.B.8., F.R.LB.A., County Architect, 
Hertfordshire. 

L. B. Eseritt, A.M.LC.E., F.LSAN.E., F.R.SAN.L, 
HON.M.INST.S.P. (sewerage and sewage treat- 
ment) 

T. Humpidge,  B.SC.(ENG.)., | M.INST.T., 
general manager, Bradford City Transport 
Department 

E. W. W. Richards, A.M.LC.E., A.M.1L.STRUCT.E., 
A.M.ALMUN.I Assistant County Surveyor, 
Hampshire (highway engineering) 

A. Risbridger, B.SC., M.LC.E., M.INST.W.E., 
Chief Engineer, Birmingham City Water 
Department 

F. R. Botham, M.N.A.B.S., Baths Superintendent, 
Manchester 

H. Edridge, M.B.B., M.LP.C., 
intendent, Chesterfield. 

Evans, Secretary, Association of Public 
Lighting Engineers. 

J. E. Busfield, M.LMUN.E., 
veyor, Bullingdon. 

A. Tyler, M.B.E., F.R.SAN.L, F.S.LA., Chief 
Sanitary Inspector, Bath. 

P. S. J. Welsford, 0.8.8., F.C.1S., Secretary, The 
Library Association. 

Captain Athelstan Popkess, 0.8.b., Chief Con- 
stable, Nottingham. 

H. Wrigley, Hon. Public Relations Officer, The 
Association of Directors of Welfare Services 

J. H. Warren, M.a., D.P.A., General Secretary, 
National and Local Government Officers 
Association 


A.M.T.P.L., City 


Cleansing Super- 


Engineer and Sur- 


3 Clements Ina, W.C.2. 
HOLborn 2827 
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Publications News and Notes 


‘Evening Standard’s 
40,000th issue 


On Monday the Evening a | 
reached its 40,000th issue. 
double-spread feature described an 
illustrated some of the changes 
that have taken place in “12 

emendous years in London's life.” 
Some of the advertisements had an 
historic theme, That for Alfred 
Bates & Son Ltd. stated that this 
agency was born in the Evening 
Standard offices in 1908. The classi- 
fied advertisement pages carried re- 
productions of small ads. which ap- 
peared in the first issue on May 21, 
1827 

. * 

A double-page reproduction in 
full colour of Pieter Breughel’s 
“Children’s Games” appears in this 
week's Mlustrated as the first in a 
series of famous paintings which 
will be published. Each reproduc- 
tion in the J/ilustrated art gallery 
will be accompanied by details of 
the artist and his work and will be 
suitable for mounting and framing. 

* . * 


Last Friday's issue of the Wilt- 
shire Times was the first 14-page 
paper to be published in Trowbridge 
since the end of the war. Adver- 
tisements included a full page by a 
local trader. 


Chest of drawers as 


promotion folder 
Stuart Mander has dispatched to 
advertisers throughout the country 


a chest of drawers. The folder is 
carried out in “wood-effect” paper 
pasted on to thin board. The front 
is printed with a line block pro- 


The equivalent of 252 pages of ad- 
vertisements—including a 64-page 
“small size” supplement for 
Macey'’s, the famous store—was 
carried on December 7 in the largest 
issue of the “New York Times” ever 
published. The issue totalled 388 
pages, and weiched 4 Ib. 9 oz. 


ducing the effect of three drawers. 
Each of these drawers has a glossy 
white knob cut from art board. 

In the right hand corner of the 
promotion piece i a poster an- 
nouncing in red script on a white 


| background that “You can open the 
Top Drawer of Britain's Domestic | 


Market for as littl as 2s, Id. a 
page a thousand!” The top drawer 
of me three folds back to show a 
furth rometen message and a 
copy ‘a wees y Cueee inside. 


Edlnborgh name Dispatch has 
introduced a  Tele-Ads Service. 
Readers can now ‘phone in adver- 
tisements up to | p.m. for the same 
day's late city, final, and late final 


| editions, and for the next day's 


early editions 
* * * 
Lewitt-Him, the artist team, have 
painted a seasonable cover for the 
January issuc of Collins Magazine. 
his rings the changes on the con- 
“snowman picture” with 
wit and humour. The :ssue launches 
a new serial, “Regency Treasure,” 
by Shirley Darbyshire. 
* * 


ventional 


* 

The Grimsby News Pictorial pub- 
lished a 12-page two-colour Christ- 
mas supplement last week Many 


Grimsby. stares took.space. The + 


second colour was red 


A four-pa Christmas supple- 
ment was published by the Bristol 
Observer last week. It included 
articles on Christmas games, recipes 
and a ; puzzle for om 

* 


seeeetaiee Fvening News will 
rum a holiday feature section once 
a month between January and July. 
A new three-colour promotion 
folder, decorated with a holiday 
train, gives the norma! display rate 
as £3 Ss. per s.c.i. 

* * . 

A Coronation (Commonwealth) 
Number of the Geographical Maga- 
vine is planned for June Every 
Dominion will be editorially repre- 
sented Colour pages will be a 
strong feature, and full colour adver- 
tisement rates have been reduced 
(for this issue only) from £160 to 
£125 


Ready March 1953 
THE BARC YEAR BOOK 
5s. 


Over 100pp. of information essen- 
tial to all interested in motor sport. 
The Goodwood Story, and other 
unique features. Illustrated. 

Advt. rates: £31 (page 7in. x tin.) and 

to scale. 
Details: 
British Automobile Racing Club 


| 55 Park Lane, W.1. GROsvenor 4471 
| 


4a promotion piece which represents | 


“Dinah’ 


(Phone BIRMINGHAM EDGBASTON 2628) 
THE 
* on 
Techniview 
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OFFICE DOGS 
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Pieced 


inOUT Peep 


Norman Wetton 


E. L. Every 


W. F. Dyer 


‘News Chronicle’ 


. 
appotntments 

New appointments in the News 
Chronicle advertisement department 
are announced. As from January | 
Norman Wetton will become per- 
sonal assistant to W. Memory, who, 
as already reported, will then 
head the department. E. L. Every 
will be appointed assistant advertise- 
ment manager. Senior advertise- 
ment representative in London will 
be H. L. Holker, who was previously 
northern advertisement manager in 
Manchester. 


* * * 
E. V. Roberts has joined the 
board of Van den Berghs & Jurgens 
(Sales) Ltd., distributors of Stork 


margarine, and has been appointed | 


advertisement director, 


previously 


" He was | 
advertising director of | 


A. & FP. Pears Ltd., and has strong | 


family ties with the Unilever group, 
his father being a director of R. S. 
Hudson Ltd. 

Starting his career in 1931 with 


Crosfields (C.W.C.) Litd., he was | 
employed on their outside advertis- — 


ing and dealer service side. Later 
he passed on to John Knights as 
advertising manager and moved to 
R. S. Hudson Lid. as a product 
manager. 

Demobilised in 1946 after Army 
service he joined Hudson & Knight 
Lid. as advertising manager and, in 
1950, was appointed general adver- 
tising manager of A. F. Pears Ltd. 

* 


* 

E. Douglas Caird has been ap- 
pointed public relations officer to 
Vidor Ltd. and Burndept Ltd. 

* * * 

Charlies R. Smith has joined 
General Advertising Co. of London 
Ltd. as manager of the print pro- 
duction department. Aged 29, he 
has worked with leading printing 
firms, in the production department 
of Masius & Fergusson, and as 
service manager in the Robert 
Freeman Company. 

a * * 

Bernard Arch is taking up an ap- 
pointment with Temple Press Ltd. 
as circulation and sales manager. 
The appointment becomes effective 
on February 1. Ken aoh con- 
tinues as assistant circulation man- 
ager, T. G. Wilkie remains head of 
the sales promotion department, and 

Meears head of book sales 
department. 

Mr. Arch has been for 
years circulation director of 
Nationa! Magazine Co. Ltd 


some 
The 


W. F. Dyer, resident director of 
D. J. Keymer & Co., Lid., Calcutta, 
has been clected president of the 
Advertising Agencies Association of 
India. A. M. Patel. of Everest Ad- 
vevtising Ltd., Bombay, is the new 
vice-chairman. The executive com- 
mittee now comprises J. uriep 
(Advertising and Sales Promotion, 
Calcutta), G. M. Biggs (Grant Ad- 
vertising Inc., Calcutta), P. S. lyer 
(P. S. Mani & Co., Madras), J. N. 
Jaini (National Advertising Service 
Lid., Bombay), A. K. Gupta (Pub- 
licity Forum, Calcutta), H. R. 
Chandran (Ranjit Sales & Publicity 
Ltd., Bombay) and O. M. H. Jack- 
_ Stronach & Co., Lid., 


“Gregory 


(PHONE ME DAYTIME — 
('M OUT O° NIGHTS) 


THE 
Techniview 
OFFICE CAT 


WISHES ALL OTHER 
OFFICE CATS 


A Merry Christmas 


a 


ae 


ADVERTISER'S WEEKLY 


$F 0x x 


Christma 


Greetings 


@ FROM SERVICES & SUPPLIES ADVERTISERS @ 


Kick studio Grmil df 
wih everyone “ 


ITH the Season's 
Greetings to 


Nyppy ‘Ohristnis 
friends and clients 
from 


A. C. K. (JOCK) WARE 


and Staff of 

&. CHRISTIAN 4 CO., LTD. 
63 St. Paul's Ross, London, N.| 
CAN 246! 


The S. D. Syndicate 

wish to send cordial 
greetings and hearty 

wishes for Christ 

mas and the New Year to al! 
their friends, old and new, in 
the Process Engraving Trade 


DISPLAYS and EXHIBITIONS LTD 
Extend the Season's 
Greetings to all in 
Advertising 


NO 


As the mails bring your ? 


YULETIDE 
GREETINGS 
remember 


DIRECT MAIL 


can work all the year round 
FOR YOU 


Let us make your mail cam 
paigns a success. 
Why not get details of our services 


NORMAN 5S. GHOSH ORGANISATION 
(Dept. A.W.4), 26 Cumberland Street 
Stokes Croft, Bristol, 2 


SCOTLAND'S FINEST DESIGNING 
AND PHOTO-EN RAVING SERVICE 


SCOTTISH STUDIOS 
AND ENGRAVERS LTD 
ove ™ c.roe oF esssew / 


OveAEN GLASCOW 


A Colourful Christmas 
and a Merry One 
ommens, STUDIOS 


5S KENSINGTON HIGH ST., LONDON, W.8 
Western 2647 & 9592 


———— 


( The Directors and Staff of 
| LONDON ART SERVICE 
.o- ) Led. i 
)\take this opportunity of wish- 
) ing all their customers a Merry 

Christmas and a Happy New 


'_ = } 


A MERRY 
DISPLAD 
TO You 


DISPLAD LTD., CASTLEFIELDS 
Chester Road - Manchester 15 


G 

t 

— FROM a| 
H 

% BARNABY’S LTD 
S PHOTOGRAPHIC STUDIO & LIBRARY 


A Very Happy Xmas | 
to all our Clients 
; from 
Mattacol Ltd. ; 

. ox 


The Directors and Staff of 
COOK’S DISPLAY PRODUCTIONS 
LIMITED 


thank all Clients for their 
valued custom during the past 
year, and wish them a happ 
Xmas and prosperity for 1989 


extends 
The Season's Greetings 
and an invitation to view our 
photographic color prints at 
8 BREAMS BUILDINGS, £.C.4 
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APPOINTMENTS VACANT 
4 ‘costal 


sperannuation 
experi 


Fieet St BC4 


ing four figure salary 
«heme Weite omens aac. 
ence, references, ck 


Box 3349 Ad Weekly 180 


COMMERCIAL 
DESIGN 


j. & P. COATS LTD. 
Glasgow, 


require a designer for the 
typography and art lay-out 
on packaging materials used 
for their wide range of pro- 
ducts. Previous experience 
of the technical processes for 
quantity reproduction an ad- 
vantage. Apply in writing to 
Personnel Manager, 
J, & P. Coats Led. 

155 St. Vincent Street, 
Glasgow, C.2, 
enclosing original and re- 
produced specimens of own 
designs, also details of age, 

previous experience etc, 


ARTIST. Exceptional 
first class a!}-round 
ence of Aerograph 
tive appototment 


man 
This 
xperi¢ 
k w 


with experi 
is an attrac 


& age 


requ 
Bou 1191 Ad "Week y 


opportunity for 


med man 
earn high 
cxperi- 


16 


CLASSIFIED ADVERTISEMENTS 


RATES. APPOINTMENTS VACANT, 3s. 64. per lime, 408. per Gispiay panel 
APPOINTMENTS 


in two go-ahead Agencies 


Tibbenham Publicity Led, of London, and Willsmore & Tibben- 
ham Led. of Norwich, are seeking additional staff to handle 
Both Agencies want the following 

@ PRODUCTION 8 
Wanted two good men for press 
advertising production. They must | 


increasing business 
STUDIO 

First class general and lettering 
Artists wanted. Must be able to 
work fast and accurately. Good 
sense of design and colour essential 


D. A. Tibbenham, TIBBENHAM PUBLICITY LTD. 


244, High Holborn, London, W.C.! Phone: HOL 8074 


be experienced and capable of 
taking charge of a number of very 
active accounts 


MARKET RESEARCH DIVISION of « CIRCULATION PROMOTION MAN- 
leading Londan Advertising AGER required by well known group 
invites applications for the 10 of magazine publishers. Some know!l- 
Research Assistant The edge of the book trade an advantage 
applicant will be engaged in the many London appoimiment, Full particu ars 
tasks connected with survey and sampic of experience, age, salary expected 
construction, tabulation, analysis, and availability. to 
the collection and interpretation of Box 3398 Ad. Weekly 180 Pleet St BC4 
marketing information Ths position 
offers good scope of advancement for 
a young Man or woman with cxperiomce 
of one o¢ more of these dutics. Write 
immediately stating full details to 
Box 3369 Ad. Weekly 180 Fleet St FC4 

ADVERTISEMENT REPRESENTATIVE 
with experience and initiative reauired 
i =e twice-weekly provincia 

particulars to 


EXPERIENCED 
REPRESENTATIVE 
requred by well known and long 
established London Artists Agents. 
Connection essential. Full particulars 

and remuneration expected to: 


. 
180 Fleet St BC4 


per ree 
Bor. 4407 Ad. Weekly 180 Fleet St EC4 


to take charge 
of the Chief Publ 
ment, which 
Space on a large 
from persons wt 
who have den 
responsible 
ment of adve 
to experience 
will be req 
eligible to 
established 
Applicat: ns 
professional 
together w 
should be se 


BRITISH TRANSPORT COMMISSION 


Applications are invited for the post of 


COMMERCIAL 
ADVERTISEMENT OFFICER scale of 


f the Commercial Advertisement Division 
Relations and Publicity Officer's Depart- 
oncerned with the letting of advertising 
scale. Applications will be considered only 
have had wide commercial experience and 
strated that they are capable of holding a 
‘istrative post. 
ng business is essential. 
id qualifications. 
! to pass a medical examination, and where 
contributory superannuation scheme when 


ting date of birth, education, experience, 
her qualifications, and present remuneration, 
he names and addresses of two referees, F 
ot later than 3ist December, 1952, to the 


Principal Staff Officer 
BRITISH TRANSPORT COMMISSION 
55 Broadway, London, S.W.! 


Box 403 
Advertiser's Weekly 180 Fleet St EC4 
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APPOINTMENTS VACANT 


A group of leading Colonial 
newspapers has a vacancy for a 
young man as 


ADVERTISEMENT 
REPRESENTATIVE 


in London. The position offers 
every scope for advancement 
and interesting opportunities 
for serious business-buildin 
fast developing media. he 
commencing salary will be ac- 
cording to age and qualifications, 
although personality and en- 
thusiasm will count for more 
than previous experience in 
advertising. Apply, in confidence, 
giving details of age, education, 
and career to date to General 
Manager, 
Box 3404 
Advertiser's Weekly 188 Fleet St EC4 


Present staff are aware of this 
advertisement. 


GENERAL ARTIST. An excellent 
opportunity, in the studio of a promi- 
nent technical publishing house, for a 
young man who is @ good letterer and 
has a sound kpowlodes of type. Figure 
work an advantage. Five day week 
Write stating age, experience and salary 
required (send no specimens) to 

Weekly 180 Ficet St BC4 


Box 3396 Ad 
A FIRST CLASS ADVERTISING EXE- 

CUTIVE wanted by a leading technical 

Agency 

capab'e of producing 

knowledge of layout) outstanding adver- 

salcs | and other 

media These requirements include, 
naturally, a highly developed sense and 
knowledge of salesmanship plus a quick 
atasp of the sales-features of all tech- 
nical products. This appointment is a 
new one and is caused by the expan- 
sion of this business. These qualifica- 
tions Dlus a high sense of business 


EXCELLENT OPENING for versatile, 
imaginative Fashion a Publicity 
Photographer in West End Studios. 
Scope for capable man desirous of pro- 
gress, artistic and financia!. Details of 
age and experience before interview, to 
Box 1347 Ad. Weekly 180 Fleet St BC4 

ASSISTANT for Publicity Department of 

ondon of manufacturers of In- 
dustria! Colloids. Experience ir the 
literature. 


desirable 

education, 
required to 

Box 3346 Ad. Weekly 180 Fleet St BC4 


giving 
experience and 


ADVERTISING. VISUALISER re- 
quired at once by Midland Agency 
producing some of Britain's icading 
technical publicity Must be abie 
to produce s‘ylish roughs rapidly 
and colour from bis own_ideas 
of the planning team. P'ease 
write giving your experience in the 
first instance marking envelope 
VISUAL” (no specimens) to Cogent 
Advertsing Service Ltd., Trinity 
House, Trinity Street, Coventry. 


i in the manage- 
Experience _ se COPYWRITER required for advertising 
department of large enginecring organi- 
sation near Manchester, Duties include 
writing and supervising production of 

literacure and press advertise- 
Previous agency or advertising 
department experience necessary 
command of English essential. and 
some technical background desirable 
Working conditions are comfortable, 
holidays gencrous and a pension scheme 
is in operation ary according to 
experience and not less than £500 p.a 
Full details to Advertising Manager 
Engineering Group, Cheadle 

Heath Stockport, Cheshire. 
-AYOUT AND CREATIVE ARTIST re- 
quired by sma! studio, must be ex- 

Bon ies Wrive giving full details 
ox 3345 Ad. Weekly 180 Fleet St EC4 
EXECUTIVE reaured for PUBLICITY 
DEPART ME NT of Specialist Ensi- 

cing equipment 
Industries oca 

Thorough —- B 


Salary according 
The successful candidate 


App ications stating age, Qualifications, 
ete, & 


Box 3302 Ad. Weekly 180 Fleet St BC4 


‘Phone your Classifieds 


and integrity, enterp-ise 
and initiative should lead to a director- 
ship 

Box 3395 Ad. Weekly 180 Fleet St EC4 


SENIOR 
COPYWRITER 


to take over responsibility for 
copy in London agency pro- 
ducing industrial advertising of 
very high standard. 

This is a well remunerated 
key post, demanding ability to 
dig for facts, fertile imagination, 
polished copywriting and capa- 
city for hard and often quick 
work in collaboration with the 
Art Director. Only those who 
already have experience which 
fully measures up to these 
requirements, and who under- 
stand how to appeal to industry, 
should apply. 

Write fully (present staff 
know of this advertisement ). 
State salary required. 


Box 3405 
Advertiser's Weekly 180 Fleet 81 EC4 


TRADE DIRECTORY PUBLISHERS re- 
quire first-class space representatives te 
cover South Wales and orksbire 
Remuneration —" 000 a year. Pull 
details of age. experience, et&., to 
Bos 3411 Ad. Weenly. 180 Fleet & BCs 


to CHA 8844 (Er 25) 
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CLASSIFIED ADVERTISEME) 


ASSISTANT +? AAG ING 


DESK, — 
Soa wander ‘ot hai APPOINTMENTS VACANT * sd rade Joma amet Lie 


SPACE — 


ARTISTS capat f first class la a and 
ste Fm she art work te 
wine t wis s Men's fashions. Mechanica 
Bon 4 \ \“ ‘ t Sr bcs a Scraper ard ne ” 
LEADING ENGINEERING JOURNAL . irawinas for National and th. 
re. Ne ER LIMITED c 
at cucation, and brevis experience COPY WRITERS can ert Sng ney onl Od 
, ers) to print y 
~ LIVERPOOL h R EFFIC ENT. "PRINTING WORKS 
AN STAFF CAN BE USED BY 
. MUTUAL ARRANGEMENTS 
) (1) An agency copywriter who has Wirien in eontidenee 0 
: had list rience on m 3416 
marwers ad journalistic experience Advertiser's Weekly 180 Fleet St EC4 
art 
: M ; technical work. A knowledge = 
on R : of farming, farm machinery SHOW CARDS, CUT-OUTS 
' and gardening will be an ADVERTISING FOLDERS 
K 4 \ Weck I St bos p < my “n 
advantage. This post is not > 
c ARILLON. PRESS. ‘tt. 
confined entirely to technical Fine our Printers, Bournemouth 
T p shers ‘ sce t I Seon » Boscombe "Wo835 
A sword writing. London Office 94-100 Fleet St., E.C 4 
al OWA mM’ W. Edwards & g Om ns-160 Float Ss. | 
e Scientific 
Apparatus Manufacturers, require an (2) A responsible and experienced Ww 
ASSISTANT | agency editorial writer and AND WANTS 
- ROTAPRINT  R.K.L. 
lanner. FOR SALE ' 
MALE OR FEMALE Pp Mod | bought November 1950 in ex 
mee cs differs A¢ “Maur nm tnd 
ears be respons (3) Someone experienced in Pools Wr Print and Display Ltd.. 44 
t 4 € 4 ( arecs Str ‘ Ww for ' 74 
| ' writing. 
' ‘ ‘ PRINTERS 
adve a ‘ The WRITE TO 
¥e _ selena THE DIRECTOR, CREATIVE DEPARTMENT 
ssive and re 1 || PERIODICALS 
educs ackg with previous MATHER & CROWTHER LIMITED 
| 
on ence preterabie 3 7 BRETTENHAM HOUSE, LANCASTER PLACE Weekly, month y, quarterly magazines 
€ advantage Ty g | and price lists well printed in small 
esse a tha € a LONDON, W.C.2 modern factory at prices you will be 
pleased to pay Up-to-date type- 
A . "™ manity setting, high-speed automatics. Carefut 
€ ice ‘ e any cosmenee — —— supervision Estimates willingly sub- 
ton 8 | — 
Sttie : . © |] SRCRETARY to Managing D 1NIOR LETTERING and Genera mitted. 
, International Manuta ng Artist F Phone EUSton SUTTONS Printers. 
f ‘ wil { str t . 
| coe savertising “ Paignton Tel. 5542 
GOYA ETD. rea ed Adver Box 3410 Ad. Weekly 180 F APPOINTMENTS WANT 
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ADVERTISER'S WEEKLY 


dvertiser’s 
Seeman Weekly 


A 
NEWSPAPER 


Tut aspay, Decimmer IR, 1952 


S. a copy 
52/6 a year 
Post free 


S55/- (overseas) 


The first move: 


DAILY pall 


SKETCH PAPHIC 


The second move: 


ADVERTISING RATES 
DOWN (from £8-17-9 a s/e inch) 
TO £6-10 AS/C INCH! 


ALL DETAILS FROM ADVERTISEMENT MANAGER 
NORTHCLIFFE HOUSE - EC4 


ber 


the Proprietors, BUSINESS PUBLICATIONS, itd. at the fice at 180. Fleet Street, London. EC 4 
rt @ 1952 nted Bngland by Staples Printers Limited at ther Great tchfield Street, London 


STOP PRESS 


COLOUR BLOCK 
PRICE CHANGES 


Federation Master Process 
Engravers issuing new price list for 
colour half-tone blocks to take effect 
January 1. 

Minimum chargeable size raised 
from 30 to 40 sq. in. Prices for 
flat copy reproductions in 2, 3 and 
4 colours unchanged at 40 sq. in. 
and beyond. Indirect and gallery 
rates will be based on those for 4- 
colour flat copy with uniform extras 
to cover additional operations. At 
90 sq. in. and beyond, new prices 
this class work are reduced. 4} 
per cent addition to invoices not 
aflected. 


’ 
WEEKLY ‘ GRAPHIC 
Control and title of “Graphic” 
Weekly Edition also acquired by 
Associated Newspapers. Will con- 
tinue to contain “Daily Graphics” 
(atter January §. “Daily Sketches”) 
but not, of course, the “Sunday 
Graphic.” 


BRISTOL FOSTER TALKS 


Mills & Rockleys, Bristol, to meet 
local planning committee early New 
Year to discuss position arising 
from refusal by firm to exhibit cer- 
tain anti-alcohol posters. To sup- 
port action, firm have submitted 
specimen posters to committee. 


Eatensive national campaign 
breaking mid-January for Emery 
minced meat loaf produced in 
Australia, distributed here by 
Libby, McNeil A Libby Ltd. Agents 

1. B. Browne Ltd. 


Hudson & Kaight Ltd. offering six 
apostle spoons, value 7s. 6d. for 
4s. 6d. plus six Rinso packet tops. 
Advertising for scheme includes full 
pages in colour in national maga- 
vines. Agents—Lintas Ltd. 


Tyne Brand Products Ltd. now 
selling “Besfrend™” dog food and 
“Die-Wit™ cat food with chloro- 
phyilin-torm of water soluble 
chlorophyll. Trade press advertising, 
later classifieds. Agents Samson 
Clark & Co., Ltd. 


John Clarke, advertisement mana- 
ger “Sunday Pictorial.” now back 
at work after illness. 


Fatra copies of programme for 
Cursitor Street lunch, signed by 
artist, will be supplied in return for 
donation to Christmas Fund for 
Great Ormond Street Children’s 
Hospital. Apply Miss VM. A. Valler, 
co George Jackson, Cliffords tan, 
Fleet Street, F.C.4. 


Phone Chancery 8844) 
establishment 
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